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A bond with the terroir and a quest for excellence: these are the values 

which, for 120 years and three generations, have been sine quibus non 

for us, and have enabled us to attain important goals again in 2021.

After a challenging year like 2020, in which the pandemic affected all our 

lives, 2021 was for Ferrari Trento, despite its many ongoing uncertainties, 

one of recovery that saw us obtain extraordinary results, which were 

even higher than we expected. We in fact registered a historic record 

in terms of bottles sold and turnover, with a growth of 21.1% compared 

to 2019 and of 42.7% compared to 2020. 

We wanted to celebrate these achievements with an initiative that 

is particularly close to our hearts: obtaining carbon neutrality. The 

annulment of all the company’s direct emissions, achieved by reducing 

and compensating for the CO� we produce, is reason of satisfaction for all 

of us and an important step towards realising our vision of sustainability. 

This is a goal  that we have striven for with determination resulting from 

an ongoing commitment to safeguarding the environment which, for 

Ferrari Trento, is a fundamental condition for preserving our company’s 

historic rapport with its terroir, as well as  its social responsibility towards 

all our stakeholders and, more generally, as regards the community as 

a whole.  

Our efforts on the environmental front began many years ago in the 

countryside with the organic and Biodiversity Friend certification for 

all of the Group’s own vineyards and with the creation in 2014 of a 

Protocol, �The Ferrari Vineyards: for sustainable and healthy mountain 

viticulture�, aimed at transmitting an environmental sensibility to the 

more than 600 vine-growers in Trentino who supply their grapes to 

Ferrari. This project continues on a day-to-day basis and also involves 

the winery, with the use of electrical energy obtained exclusively from 

renewable sources, the reduction of the waste we produce and a steady 

increase in the proportion we recycle. 

Our attention to our area seeks, though, to go beyond merely protecting 

it, and includes promoting it and highlighting its worth. This promotion 

involves constant communication of the collective trademark Trentodoc, 

restarting hospitality activities at the winery after an enforced break 

in certain periods because of the pandemic, as well as the significant 

renovation work that has taken place, beginning in 2020 and throughout 

2021, at Villa Margon. This splendid sixteenth-century complex immersed 

in the vineyards is in fact not only Gruppo Lunelli’s hospitality centre but is 

open to visitors and constitutes a feature of the �Voyage through Beauty 
and Excellence� that winds its way between the winery and Locanda 

Margon attracting wine tourists from all over the world. 

The excellent results we have achieved have allowed us to continue growing 

and offer security to our workers: the difference between new staff being 

hired and those leaving is 9 people, a tangible sign of a dynamic company 
that invests in people, especially the younger generation and women, 

the percentage of whom is constantly on the rise. In 2021, the company’s 

welfare programme has again been expanded. Great attention has been 

devoted to safety, both in terms of protection from infection from Covid-19, 

thanks to very rigid regulations, and in terms of education. 

Increasingly, we want our efforts to be structured according to a strict and 

systematic approach, which allows us to define and measure our policies 

and performance, both social and environmental. 

For this reason, in 2021 our Sustainability Committee began operating on 

a regular basis ; its job is to propose to the Boards of all the companies 

in Gruppo Lunelli the adoption of long-term strategies and objectives 

that seek to combine economic sustainability with that of a social and 

environmental nature.

With our second sustainability report we want to make all our stakeholders 

aware of the results achieved and of our strategic objectives, which are 

always coherent with our history but with an eye towards the future, in 

line with the conviction that a company must not only produce profit, 
but also wellbeing, security and beauty for its workers, its stakeholders, 
and the community that plays host to it.
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1. THE ITALIAN ART OF LIVING

A CONSTANT QUEST FOR EXCELLENCE, IN PERFECT BALANCE BETWEEN TRADIT ION AND INNOVATION, WITH AN INNATE AND ONGOING IMPULSE TOWARDS SUSTAINABILITY. 
A FAMILY-RUN COMPANY THAT IS CONTINUOUSLY EVOLVING, READY TO RESPOND TO THE CHALLENGES OF THE MARKETPLACE AND TO THE REQUIREMENTS OF ITS STAKEHOLDERS. 
THE HEIR TO A HISTORY CHARACTERISED BY BEAUTY, RESULTING FROM HARMONY BETWEEN MAN AND NATURE. 

1902
1952

1970 - 2000

THE DREAM
Ferrari’s story began with a man, 
Giulio Ferrari, and his dream 
of creating a wine in Trentino that 
could match the finest French 
Champagnes.

He was a pioneer: it was he who 
first realised the extraordinary
vocation of his region; 
he who first made Chardonnay
popular among growers in Italy.

He began producing just a few,
extremely select bottles, with an 
obsessive devotion to quality.

As he had no children, 
Giulio Ferrari looked
for a successor to whom
he could entrust his dream.

Among the many pretenders,
he chose Bruno Lunelli, the owner
of a wine merchant’s in Trento. 
Thanks to his passion and talent
for business, Bruno Lunelli 
succeeded in increasing
production without ever
compromising on quality.

Bruno Lunelli transmitted
his passion to his sons:
under the guidance of Franco,
Gino and Mauro, Ferrari became 
the market leader in Italy
and the country’s wine of
celebration par excellence.

In this period, some wines were 
launched that were destined to
become part of history: Ferrari 
Rosé, Ferrari Perlé and
Giulio Ferrari Riserva
del Fondatore.

The third generation of the
Lunelli family maintains
Giulio Ferrari’s dream alive,
pursuing innovation that
always stems from tradition
and taking – thanks to an
extraordinary team - FerrarI
Trento around the world
as an ambassador of
the Italian Art of Living.

RETROSPECTIVE OF A PASSION    

THE EVOLUTION

A FAMILY TRADIT ION

AMBASSADORS
OF THE ITALIAN
ART OF LIVING

“THE ART OF THE ITALIANS 
																										IS IN BEAUTY.”

KAHLIL GIBRAN

TODAY
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1. THE ITALIAN ART OF LIVING

Our founder’s values have been handed down 
and represent deep roots on which to build 
the present and the future. Sharing them 
with all those who work with us represents 

a fundamental stimulus for pursuing, with 
passion and conviction, our continuous quest 
for excellence in every phase of the production 
process, from the land to the table.

A QUEST FOR EXCELLENCE

ECCELLENCE

Acting in an excellent manner is based on authentic values, cultivated lovingly 

from one generation to the next. It is a continuous quest for quality and attention 
to details during the entire production process that have made Ferrari Trento the 

leading producer of Metodo Classico sparkling wine in Italy. For this reason, each 

bottle is a special occasion that results from a whole series of little, everyday actions.

INNOVATING WITH RESPECT FOR TRADIT ION

As the custodian of more than a century of history, Ferrari Trento knows that 

the way forward lies in experimentation and ongoing research.

That is how our experience refreshes itself every day in line with tradition.

I TALIAN STYLE

As one of the most glittering manifestations of the Italian art of living, the natural 

elegance of Ferrari Trento is an icon of style that wins you over from the first sip. 

It offers an innate taste for beauty and savoir vivre, along with a typically Italian 
approach of savouring every instant to the fullest. It is no accident that Ferrari Trento 

is a founding member of Altagamma, the foundation that groups together Italy’s 

most prestigious brands, of which Matteo Lunelli has been President since 2020.

A RAPPORT WITH THE TERROIR

A profound bond with the terroir and respect for the land in every single gesture: 

all of Ferrari’s products are Trentodoc wines and are made exclusively from grapes 

cultivated in Trentino in line with the precepts of sustainable mountain viticulture.

ROOTS
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A QUEST FOR EXCELLENCE

Ferrari’s Trentodocs are made from Chardonnay and Pinot Nero grapes, processed in the 
winery using the Metodo Classico, which involves the following phases of production: 

THE COLLECTION

1.	BASE WINE

In the winery, the grapes are delicately pressed and their juice is placed in 

separate vats according to the vineyard of origin. Here the first fermentation  

takes place, after which still wines are obtained from which the various cuvées 

are blended. Once these have been bottled, sugars and selected yeasts are 

added, in a phase called tirage. 

2.	PRISE DE MOUSSE

Once tirage has been carried out, the bottles are left to rest in the cellar where the 

second fermentation takes place. It is in this phase that the base wine develops 

the carbon dioxide that gives it its perlage, i.e., the characteristic bubbles. 

3.	REMUAGE

This is the most characteristic operation of the Metodo Classico. At Ferrari 

Trento  it is carried out both manually with the bottles positioned upside down 

in the traditional wooden racks, the pupitres, or using automated machines, the 

gyropalettes. Ferrari Trento’s sparkling wines remain on their yeasts even for 

as long as 10 years or more for the most prestigious bottles in the Riserva line.

4.	DISGORGEMENT

During disgorgement, the exhausted yeasts are eliminated by freezing the neck 

of the bottle. The process ends with the addition of the liqueur d’expédition, the 

secret recipe that defines the stylistic imprint of each winery which, at Ferrari 

Trento, has been handed down since the time of the Company’s founder.

Ferrari’s sparkling wines come from 
mountainside vineyards looked after with 
care and passion by tenacious Trentino 
vine-growers who cultivate grapes that are 
the expression of a terroir in which there is 
profound respect for nature and for man’s 
rapport with the land. 

The fruits of their labours are highlighted 
in the winery thanks to the talent of a 
splendid team which, following the Trentodoc 

production regulations  (box), creates wines 
of great finesse that enable one to savour the 
original harmony between man and nature 
that is characteristic of the mountainside 
viticulture of Trentino.

It is these elements – a continuous quest 
for quality and attention to detail, from the 
vineyard to the winery – that make Ferrari’s 
Trentodocs a guarantee of excellence.

TRENTODOC: ITALY’S FIRST D.O.C. 
CREATED FOR METODO CLASSICO

Trentodoc is a quintessential expression 

of sparkling wine from the mountains, 

produced by the Metodo Classico 
only from grapes grown in Trentino.  

The varieties for the production of 

Trentodoc are Chardonnay, Pinot Nero, 

Pinot Bianco and Pinot Meunier, and the 

grapes must be harvested exclusively 
by hand. Also, as a guarantee for 

consumers, the Trentodoc regulations 

call for the year of disgorgement to 

be shown on the back label.

EXCELLENCE, FROM THE LAND TO THE TABLE
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A QUEST FOR EXCELLENCE

THE CLASSIC LINE

FERRARI
BRUT

FERRARI
ROSÉ

FERRARI
DEMI-SEC

THE MAXIMUM LINE

FERRARI MAXIMUM 
BLANC DE BLANCS

FERRARI MAXIMUM
ROSÉ

FERRARI MAXIMUM
DEMI-SEC

THE PERLÉ LINE

FERRARI
PERLÉ

FERRARI PERLÉ
 ZERO

FERRARI PERLÉ
 BIANCO RISERVA

FERRARI PERLÉ
 ROSÉ RISERVA

FERRARI PERLÉ
 NERO RISERVA

THE RISERVA LINE

FERRARI RISERVA
LUNELLI

GIULIO FERRARI
RISERVA DEL FONDATORE

GIULIO FERRARI
ROSÉ

GIULIO FERRARI
COLLEZIONE
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A QUEST FOR EXCELLENCE

SPARKLING WINE PRODUCER OF THE YEAR 2021

With 12 Gold Medals and 8 Silvers, Ferrari Trento took home for the fourth time 

the title of “Sparkling Wine Producer of the Year” at The Champagne & Sparkling 

Wine World Championships, the competition devised and presided over by Tom 

Stevenson, the world’s greatest expert on sparkling wines.

WINE ADVOCATE

No less than seven of Ferrari’s Trentodocs were rated among the best wines of Trentino 

by the prestigious American publication The Wine Advocate, starting with Ferrari Brut 

which, with 91 points, journalist Monica Larner described as “a true Italian classic with 

a formidable price/quality ratio. The quintessence of an Italian aperitif wine”. Another 

important result was that of the Ferrari Perlé 2014, which with 94 points was defined 

as a pure expression of Chardonnay from the mountains, which reveals an extremely 

mellow silkiness, enhanced by the gentle perlage that caresses the palate.

GIULIO FERRARI, THE BEST ITALIAN SPARKLER

Giulio Ferrari Riserva del Fondatore 2010 confirms its place as Italy’s best sparkling 

wine in the 2022 “Top delle guide vini”, Civiltà del Bere’s classification that collates 

the results in the most authoritative wine guides. This is the only Italian sparkling 

wine to have obtained mentions of excellence in all six guides under consideration: 

I Vini di Veronelli, Bibenda, Vini d’Italia from Gambero Rosso, the AIS Vitae Guide, 

Slow Wine and that of Daniele Cernilli/Doctor Wine.

FERRARI PERLÉ NERO

Ferrari Perlé Nero was named the World’s Best Blanc de Noirs at the prestigious 

“Champagne & Sparkling Wine World Championships”. It also appeared in the 

sought-after listing of the “100 best wines in the world“ in America’s Wine 

Enthusiast magazine.
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A QUEST FOR EXCELLENCE

FERRARI PERLÉ
(MAGNUM)

FERRARI PERLÉ NERO
(MAGNUM)

FERRARI PERLÉ NERO 
(MAGNUM)

FERRARI PERLÉ NERO
(MAGNUM)

FERRARI PERLÉ NERO
(MAGNUM)

FERRARI PERLÉ BIANCO
(MAGNUM)

2014

2012

2012

2012

2012

2011

BEST TRENTODOC

BEST IN CLASS TRENTODOC
BRUT NATURE

GOLD

BEST IN CLASS
BLANC DE NOIRS

WORLD CHAMPION CLASSIC
BLANC DE NOIRS

GOLD

I TALIA

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ NERO

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ ZERO

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ NERO

GIULIO FERRARI
RISERVA DEL FONDATORE 

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ ZERO

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ NERO

GIULIO FERRARI
RISERVA DEL FONDATORE 

GIULIO FERRARI
RISERVA DEL FONDATORE 

GIULIO FERRARI
RISERVA DEL FONDATORE

FERRARI PERLÉ NERO

2010

2013

2010

2014

2010

2013

2010

2009

CUVÉE 14

2010

2013

2010

2010

2010

2013

98/100

96/100

CORONA

CORONA

TRE BICCHIERI 2022

5 SFERE

5 SFERE

5 SFERE

CORONA

CORONA 

4 STELLE

5 GRAPPOLI

4 VITI

TOP WINE

5 GRAPPOLI

FERRARI PERLÉ NERO

FERRARI PERLÉ

FERRARI PERLÉ NERO

FERRARI PERLÉ ZERO

FERRARI RISERVA LUNELLI 

GIULIO FERRARI
RISERVA DEL FONDATORE

GIULIO FERRARI
RISERVA DEL FONDATORE 

FERRARI PERLÉ

FERRARI BRUT

FERRARI BRUT

FERRARI BRUT
(MAGNUM)

FERRARI MAXIMUM
BLANC DE BLANCS

FERRARI MAXIMUM
BLANC DE BLANCS (MAGNUM)

FERRARI MAXIMUM
ROSÉ 

FERRARI MAXIMUM
ROSÉ 

FERRARI PERLÉ
ROSÉ (MAGNUM)

FERRARI PERLÉ
(MAGNUM)

FERRARI PERLÉ
BIANCO (MAGNUM)

FERRARI PERLÉ
(MAGNUM)

FERRARI PERLÉ
(MAGNUM)

FERRARI PERLÉ
(MAGNUM)

2012

2014

2012

CUVÉE 13

2009

2008

2009

2016

NA

NA

NV

NV

NV

NA

NA

2015

2015

2012

2014

2014

2014

95/100

94/100

95/100

95/100

94/100

96+

95/100

OAKY AND TOASTY

GOLD

BEST IN CLASS TRENTODOC
NV BLANC DE BLANCS

GOLD

GOLD

GOLD

GOLD

BEST IN CLASS TRENTODOC
NV ROSÉ

GOLD

GOLD

GOLD

BEST IN CLASS
ORGANIC TRENTODOC

GOLD

BEST IN CLASS
TRENTODOC MAGNUM

ESTERO
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2021: A RECORD YEAR

1. THE ITALIAN ART OF LIVING

A QUEST FOR EXCELLENCE

Ferrari Trento is the leading brand in Italy for 

the production of Metodo Classico sparkling 

wines and all of its products are positioned 

in the premium category.

In terms of distribution channels, Ferrari Trento 

is one of the very few wineries which, thanks 

to its well segmented range and appropriate 

positioning, is at the same time the market 
leader in both the supermarket and HORECA  

channels. 

After a difficult 2020, which saw a drop in 

turnover due mainly to the Covid-19 pandemic 

and the consequent social distancing 

measures, 2021 was an extraordinary year for 

Ferrari Trento, in which it achieved records 
both in terms of value and volumes sold (6.8 
million bottles) . The company registered sales 

of 95.7 million Euro, up 42.7% on 2020 and 

21.1% on 2019, a year in which it had already 

obtained its best results ever. The company’s 

performances were superior to the – still very 

good ones – of the sector as a whole, which 

witnessed an upturn in consumption in 2021.

Our results were positive both nationally 

and internationally, with exports that saw an 

increase in value of 37.4% compared to 2019. 
In particular, the United States registered 

an outstanding performance, confirming its 

place as our top foreign market. 

THE GLOBAL SCENARIO

After the year of the pandemic, 2021 was 

a year of recovery. The epidemic, even if 

not totally overcome, was slowed down 

thanks to containment and protection 

measures, which allowed for a gradual 

return to normality. Economic recovery 

was swift in many countries and sectors 

which, though, in some cases suffered 

strong pressure of demand, leading to 

delays in supplies and a slowdown in 

production. 

THE SPARKLING WINE SECTOR 

In 2021, the market for sparkling wines 

saw an important recovery in all the 

producing nations, which led many of 

them to recuperate or surpass their 

performances in 2019. Restrictions 

were gradually lifted and there was a 

growing desire for conviviality among 

consumers, who started frequenting 

bars and restaurants once again.

In Italy there was strong growth, which 

involved both the HORECA channel 

and the supermarket sector, with an 

increase in volume of 17.9% and in 

value of 20% (Source: IRI data). Also, 

the online channel obtained excellent 

results in the sparkling wine category, 

with 28.6% growth.

2021 confirmed Italy as the largest 

exporter of wine in terms of volume and 

with an export value for Italian wine 

which, for the first time, surpassed 7 

billion Euro. 

As regards sparkling wines, exports 

increased by 23% compared to 2020 
and by 15% compared to 2019. 

Then there is Prosecco, which 

represents 30% of all Italian D.O.P. 

wines exported, still and frizzante wines 

included: it led the entire category to 

achieve historic record sales outside 

of Italy, registering +31% in the value 
of its exports.

11
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A QUEST FOR EXCELLENCE

FERRARI TRENTO CLIMBS ONTO THE PODIUM OF FORMULA 1®

With the start of the 2021 season, Ferrari 

Trento became the official celebratory wine 
of Formula 1 fi : for the first time an Italian 

sparkling wine won its way onto the podia of 

all the Grands Prix of the World Championship.

Our Trentodoc sparklers were present on the 

podia of all the Grands Prix and were served 

on convivial occasions and in the hospitality 

areas of the circuits, thus obtaining excellent 

visibility in a Championship that numbers 

more than 500 million enthusiasts around the 

world, as well as on the part of the drivers and 

constructors, who enjoy an amazing following 

and popularity.

To celebrate this collaboration, we launched 

the Ferrari F1® Limited Edition collection, 

dedicated to some of the iconic Grands Prix, 

and a special limited edition in the three-litre 

bottles that are typical of the celebrations, 

Ferrari F1® Podium Jeroboams. A special 

version of our classic line was also made, 

customized with a Formula 1® sticker devoted 

to export markets. This partnership, received 

with enormous enthusiasm both in Italy 

and abroad, contributed to Ferrari Trento’s 

splendid performance, in particular as regards 

exports, reinforcing traditional markets and 

opening up new ones.
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THE WORLD OF SPORTS CELEBRATES WITH FERRARI

1. THE ITALIAN ART OF LIVING

A QUEST FOR EXCELLENCE

Ferrari Trento accompanied the whole of the 

Luna Rossa Prada Pirelli team’s adventure in 

the 36th America’s Cup presented by Prada 

and sealed its victory in the PRADA Cup in 

February 2021. 

Ferrari’s Trentodoc sparkling wine was the 

protagonist of the Italian athletes’ celebrations 

with the “Casa Italia Fisi Cortina 2021 

Collection” during the World Alpine Skiing 
Championships, which took place in Cortina 

d’Ampezzo in February.

It was also the official toasting wine of �Casa 
Italia Tokyo 2020�: the Italian sportsmen and 

women celebrated their exceptional haul of 

medals with Ferrari Trentodoc, which was also 

offered to the guests of Casa Italia.

The victories of Rafa Nadal and Iga ąwiŚtek 

at the BNL Italian Tennis Open in Rome were 

celebrated with Ferrari’s wines.

Since 2021, the Trento-based producer has 

been a partner of the A|X Armani Exchange 
Olimpia Milano basketball team, which chose 

the Italian sparkling wines par excellence for 

accompanying all the events in which it is 

involved.

WOMEN’S SPORTS ALSO FIND
SUBSTANTIAL SUPPORT FROM FERRARI TRENTO

The soccer players of �Juventus Women� 
celebrated their fourth consecutive 

championship with Ferrari’s sparkling wine. 

Ferrari Trento is also the official celebratory 

wine of the “W Series”, the international 

women’s racing car championship, which 

takes place in conjunction with the Formula 

1® Grands Prix, on the same circuits.

FERRARI ACCOMPANIES
THE MOST IMPORTANT INSTITUTIONAL OCCASIONS 

As well as its constant presence in the official 

residences of the President of the Republic and the 

Prime Minister, Ferrari Trento accompanied the 

convivial moments of the G20 meeting that was 

held in Rome on 30th and 31st October. The Heads 

of State and of Government had an opportunity to 

appreciate our Trentodoc sparkling wines during 

the working day and at all the lunches and dinners.

ACCOLADES  

WINE INTELLIGENCE 
Wine Intelligence, the global leader in market research in the world of wine, has 

drawn up for the fourth consecutive year its Global Wine Brand Power Index which, 

in its focus on the Italian market, again confirms Ferrari Trento as the top winery in 

terms of its indices of brand awareness, brand purchase, and brand connection.	 

Equally significant is our insertion in the list of the World�s Best Vineyards, which 

ranks Ferrari Trento among the 100 best wine destinations in the world in 2021, 

voted by a jury of some 600 wine and travel experts.

Bearing witness to its lengthy history, the Ferrari Trento brand has been included 

as an iconic trademark of the Italian wine production sector in the Register 
of Historic Brands of National Interest drawn up by the Ministry of Economic 

Development at the Italian Patent and Trademark Office. This Register includes 

business trademarks that have been registered for at least fifty years and which 

represent an Italian production company of excellence that has always been 

connected historically with our nation.  
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GENER AT ED
VA LU E

ADDED
VA LUE

D I S T R I BU I T ED
VA LU E

TO EMPLOYEES

TO PROVIDERS
OF CAPITAL

TO  T HE  GOVERNMEN T

TO  T HE  COMMUN I T Y

54,7%18.474.136RE TA I N ED  V A LU E
B Y  GRUPPO  L UNE L L I

2019

87.759.940 €

33.798.141 €

1,7%559.808

15,0%5.065.108

0,0%16.585

28,6%9.682.504

%2019

54,3%21.685.592

2021

99.920.821 €

39.917.428 €

1,3%495.364

16,0%6.395.188

0,1%50.406

28,3%11.290.877

%2021

52,4%16.053.553

2020

78.239.116 €

30.649.734 €

2,3%704.071

13,9%4.275.782

0,1%33.424

31,3%9.582.904

%2020

2021 was a record year for Ferrari Trento: 

our recovery after the pandemic was more 

than positive, with a generated economic 
value of 99.92 million Euro and growth 

of 27.7% compared to 2020 and 13.9% 
compared to 2019, a year which, in turn, had 

registered record sales. The added value, too, 

calculated subtracting operating costs from 

WE CREATE ECONOMIC VALUE AND DISTRIBUTE IT

1. THE ITALIAN ART OF LIVING

A QUEST FOR EXCELLENCE

the economic value generated, increased 

by 30.2% compared to 2020 and by 18.1% 
compared to 2019. 

Of these 39.92 million Euro, 28.3% was 

distributed to the employees, 16% to the 

Government, 1.3% to the community and 0.1% 

to providers of capital.  

The remaining 54.3% was retained by Gruppo 

Lunelli to sustain growth and guarantee its 

economic stability, necessary for being a 

credible and solid stakeholder with regard to 

its own employees and suppliers, but also for 

the community and the public administration.   

AWARDS

		  Ferrari Trento won the �From father 
to son� award for the best generational 
handover thanks to its ability, care 
and dedication in pursuing and giving 
added value to the family business, thus 
ensuring its success and continuity.

		  Deloitte Best Managed Companies 
Award  - Ferrari Trento won again in 2021 
a “Deloitte Best Managed Companies 
Award”, a prestigious accolade created 
four years ago by Deloitte Private to 
support and reward outstanding Italian 
businesses. 

		  Industria Felix Award 
Ferrari Trento was given this accolade, 
shared with other companies in the 
Triveneto region, for its competitiveness 
and financial reliability. 
The prize was awarded by the quarterly 
Industria Felix Magazine, a supplement 
to the Sole 24 Ore newspaper, following 
a wide-ranging annual survey carried 
out in conjunction with Cerved.  

		  Gruppo Lunelli received the Save the 
Brand  award reserved for outstanding 
Italian producers in the Food & 
Beverage sector for the value created 
around its brand and for its strategic 
vision, particularly with regard to its 
acquisition of Tassoni.
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Ferrari F.lli Lunelli S.p.A. is the company 

within Gruppo Lunelli that is dedicated to 

the production and marketing of Trentodoc 

sparkling wines, as well as to the sale 

of the wines from the Lunelli Estates 

and grappa from the Segnana Distillery.

Gruppo Lunelli has always operated in the 

premium drinks sector, with the goal of 

representing, through its brands, excellence 

in the world of Italian beverages. In line with 

its mission to create an outstanding hub of 

exceptional drinks, and as a global ambassador 

for the Italian way of life, in 2021 the Group 

acquired Cedral Tassoni S.p.A., a historic 

Italian producer of non-alcoholic drinks based 

on citrus fruits, known all over the world for 

its cedrata. 

Gruppo Lunelli was chosen following a 

competitive process, in great part because 

of its values of respecting tradition, its quest 

for quality, and its care for the environment. 

The Group is proud that a historic brand like 

Tassoni, founded in Sal ò on the shores of Lake 

Garda in 1793, remains in Italy.   

GOVERNANCE AND ORGANISATION
1. THE ITALIAN ART OF LIVING

Segnana F.lli Lunelli S.r.l. has, since 1860, succeeded in reinventing grappa in a contemporary 

style, with a smooth distillate of noteworthy appeal, a top-flight alternative to imported 

spirits.

Tenute Lunelli Soc. Agr. S.r.l. cultivates vineyards and produces still wines at Margon 

in Trentino, at Castelbuono in Umbria and at Podernovo in Tuscany, where it also offers 

accommodation at “Casale Podernovo”.

Surgiva F.lli Lunelli S.p.A. bottles and markets the natural mineral water that gushes forth 

in the heart of the Adamello Brenta Nature Park, chosen as the official water of the Italian 

Sommeliers’ Association due to its extraordinary lightness. 

Bisol Desiderio & Figli S.r.l. produces and markets Prosecco (di Valdobbiadene D.O.C.G. 

and D.O.C.) ; it joined Gruppo Lunelli in 2014 and is one of the leading brands in the world 

of Prosecco Superiore di Valdobbiadene. 

Locanda Margon S.r.l. is a Michelin-starred restaurant in the midst of Ferrari Trento’s vineyards  

just outside Trento: a space for trying innovative pairings with our Trentodoc wines.

Cedral Tassoni S.p.A. produces and markets non-alcoholic drinks based on citrus fruits. 

Created in 1793 as a spice dispensary that produced citron-based liqueurs, it has evolved 

to become a well-established and extremely evocative brand; its Cedrata is part of the 

collective consciousness and of Italy’s cultural heritage. 
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GOVERNANCE AND ORGANISATION
1. THE ITALIAN ART OF LIVING

“THE TRADITION OF
A FAMILY-RUN COMPANY

OPENS UP TO FORMS
OF MODERN GOVERNANCE”

Ferrari Trento’s operations are regulated by a 

system of governance inspired by the values 

of transparency and the collegiality of its 
decision-making processes, transformed 

into action through the company’s internal 

organisation. 

The Board of Directors is composed of 

7 members (6 men and a woman) with an 

average age of around 60 years. Apart from the 

Lunelli family, it is made up of 2 independent 
directors who help to reinforce integration 

between the tradition of a family company 

and modern governance methods. 

This desire for integration is also contributed to 

by Family Agreements, underwritten to regulate 

and control the relationships between the family 

and the business, and the appointment of a 

General Manager from outside the family who, 

thanks to his managerial skills, can orient open-

minded and well-developed strategic decisions 

that are in line with the entrepreneurial vision 

which has guided Ferrari Trento for several 

generations now.  

The Supervisory Body, made up of 6 
independent members, guarantees correct 

corporate management, evaluation of risks, 

and the implementation of the Organisational, 
Management and Control Model in accordance 
with Legislative Decree 231/01. 

The Group’s Ethical Code defines the values 

that lie behind good corporate management 
and is a clear guide to the behaviour to be 

adopted both within the Group and towards 

all the external subjects who have relations 

with it. It is founded on the principles of ethics 

and sustainability, in the sense of commitment 

and responsibility in running the business, 

reconciling the creation of value for the 

shareholders with the production of wellbeing, 

safety and beauty for its collaborators, 

stakeholders, and the community that plays 

host to it.  

The Sustainability Committee, integrated 

into the Group’s system of governance since 

2020, has the function of a strategic body that 

is responsible for identifying the company’s 

priorities and objectives with a view to 

greater efficacy in the implementation of the 

management of risks and of its environmental, 

social and economic impacts. 

Members of Gruppo Lunelli�s Sustainability 
Committee are the Group’s CEO, the General 

Manager, an internal director, a Sustainability 

Manager for each company in the Group, and 

an external expert who acts as Coordinator.
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2.SUSTAINABILITY: OUR VISION 
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2.SUSTAINABILITY: OUR VISION 

Cultivating and producing in a sustainable 
manner, caring for people and creating 
economic growth are the assets on which 

Ferrari Trento’s vision is based: a vision that 

begins with its roots, draws nourishment from 

dialogue with its stakeholders and from the 

global challenges included in the Sustainable 
Development Goals of the 2030 Agenda,  

before taking shape in concrete strategies 
and objectives. 

GLOBAL CHALLENGES

SDG - 3. CARE OF PEOPLE

OBJECTIVE
Safeguarding the health and safety of its workers, consumers and the community 

GLOBAL CHALLENGES 

CULTIVATING AND PRODUCING WINE IN A SUSTAINABLE MANNER

SDG - 12. RESPONSIBLE CONSUMPTION AND PRODUCTION

OBJECTIVE
Respecting nature, reducing the ecological footprint in the countryside and in the 
processes of vinification

12 CONSUMO E
PRODUZIONE
RESPONSABILI

SDG - 15. LIFE ON EARTH

OBJECTIVE
Protecting and promoting the sustainable use of ecosystems and safeguarding 
biodiversity

15 LA VITA
SULLA TERRA

SDG - 13. FIGHT AGAINST CLIMATE CHANGE

OBJECTIVE
Contributing to the fight against climate change 

13 LOTTA CONTRO
IL CAMBIAMENTO
CLIMATICO

3 SALUTE E
BENESSERE

SDG - 8. CREATING ECONOMIC GROWTH

OBJECTIVE
Favouring long-lasting economic growth that brings benefits to the local area in 
terms of greater wellbeing and employment, particularly for young people

8 LAVORO DIGNITOSO
E CRESCITA
ECONOMICA

«WE ARE CONVINCED THAT A COMPANY SHOULD NOT LIMIT ITSELF 
EXCLUSIVELY TO THE CREATION OF VALUE FOR ITS SHAREHOLDERS, 

BUT SHOULD ALSO PRODUCE WELLBEING, SAFETY AND BEAUTY
FOR ITS COLLABORATORS AND FOR THE COMMUNITY THAT PLAYS

HOST TO IT,  DEMONSTRATING SOCIAL RESPONSIBILITY AND MARKED 
ATTENTION TO THE PROTECTION OF THE ENVIRONMENT»

CARING FOR PEOPLE

CREATING ECONOMIC GROWTH
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CLIENTS
(HO.RE.CA, GDO, WHOLESALERS, 
RETAILERS, ON-LINE CHANNEL,
IMPORTATERS, DISTRIBUTORS)

MEDIA

CONTROL AUTHORITIES

CONSUMERS

EXCELLENCE

GRAPE SUPPLIERS

INDUSTRY ASSOCIATIONS

RESEARCH INSTITUTE
IN THE WORLD OF WINE

THE LAND

THE LOCAL COMMUNITY

LOCAL INSTITUTIONS AND
ASSOCIATIONS, SCHOOL
AND UNIVERSITIES

LOCAL
GOVERNMENT

GUESTS & WINE TOURISTS

ROOTS

EMPLOYEES
AND COLLABORATORS

SALES FORCE

TALENT

2,0

2,5

3,5

4,0

5,0

4,5

2,5 3,0 3,5 4,0 4,5 5,0

E
X
TE

R
N

A
L
 R

E
L
E
V
A

N
C

E

INTERNAL RELEVANCE

ENVIRONMENT THE TALENT THE EXCELLENCE ROOTS

CLIMATE CHANGE

GESTIONE RESPONSABILE
DELLE RISORSE IDRICHE

TALENT DEVELOPMENT
DIVERSITY

HEALTH AND SAFETY
OF WORKERS 

TALENT DEVELOPMENT
& DIVERSITY

3,0

CLIMATE CHANGE

RESPONSIBLE MANAGEMENT
OF WATER RESOURCES

WASTE AND CIRCULAR ECONOMY

RESPONSIBLE USE OF THE
SOIL, PLANT HEALTH
PRODUCTS AND BIODIVERSITY

SUSTAINABLE RAW MATERIALS
AND THEIR RESPONSIBLE USE

LOW PACKAGING
ENVIRONMENTAL IMPACT

COMMUNICATION OF
SUSTAINABILITY AND REPORTING

LOCAL COMMUNITY

DRINKING RESPONSIBLE

SUSTAINABILITY GOVERNANCE
AND PROCEDURES

SOCIO-ENVIRONMENTAL STATUS
OF SUPPLIER (HUMAN RIGHTS)

2.SUSTAINABILITY: OUR VISION 

P ILLARS OF SUSTAINABILITY 

At Ferrari Trento , the road towards constructing 

a more sustainable future rests on 4 pillars that 

are intimately connected with the expectations 

of the stakeholders and the ability to build 

relationships with them that can generate 

mutual benefits and create shared value.

By listening to its stakeholders, Ferrari Trento 

has identified its material issues, i.e., the 

relevant strategic priorities for a sustainable 
business. 

These material issues, organised according to 

the 4 Pillars of Sustainability, are represented 

PRIORIT IES

in the materiality matrix that shows the 

meeting point between the relevance of 

these topics for the company and for the 

stakeholders, and identifies the areas in 

which the company has defined its Strategic 
Sustainabil ity Plan.

MATERIALITY MATRIX

The strategic priorities identified by means of 

the materiality analysis are integrated within 

the whole of the company�s value chain right 

up to the distribution of the product itself, 

which acts as an ambassador for the vision 

that Ferrari Trento is summarising here in 

�Cultivating excellence�. 
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3.RESPECT FOR THE LAND



3. RESPECT FOR THE LAND

CUSTODIANS OF THE LAND

For years now, the company has been committed 

to ensuring that the grapes it harvests are 

of the utmost quality and, at the same time, 

environment-friendly: for this reason, it 

incentivizes a sustainable model of viticulture  

that is an alternative to intensive agriculture 

which, focused as it is more on higher yields 

than on quality, can cause serious damage to 

the natural environment and have negative 

repercussions on the health and welfare of the 

people who live and work in the countryside. 

Reducing the ecological footprint in the 

countryside depends on using farming methods 
that have less environmental impact and are 
innovative, and promoting the sustainable use of 
ecosystems relies on contrasting degradation 
of the soil and protecting biodiversity. 

A key element in Ferrari Trento’s efforts is 

the fight against climate change, one of the 

most important challenges for the agricultural 

sector. Even in the most optimistic scenario, 

which anticipates limiting global warming to 

1.5°C over the next 20 years, the environmental, 
social and economic consequences will be 

extremely serious, and irreversible. 

Changes in the climate will have an increasingly 
greater impact on agriculture, and the quality 

of the grapes and the wine will be compromised 

by the rise in temperature, the principal 

driving force behind the lifecycle of the vines. 

Various studies indicate that in the future we 

will have shorter growing seasons, with an 

earlier start to - and briefer duration of - the 

various phases of the vines’ development. The 

increase in temperature is already responsible 

for bringing forward by 6-25 days the various 

stages of development in several vine varieties 

in Europe, with an average 3-6 days’ reaction 

to warming by 1°C in the last 30-50 years. 

Apart from more rapid growth of the plants, 

shortening the duration of each phase of 

development can have an influence on the 

composition and quality of the final product: 

changes in the quantities and composition of 

sugars and acids, a higher ethanol content and 

altering of flavour are just some of a wine’s 

quality attributes that may be correlated to 

higher temperatures. This may lead growers 

to seek out more suitable areas for cultivation, 

because some zones may become too hot for 

producing certain types of high-quality wines. 

Also, in regions where growing vines is part of 

the agricultural, economic and cultural heritage, 

changes in the production process could also 

have a very deleterious effect on the socio-

economic aspects of people’s lives.

harvesting takes place about a month earlier. 

In future, picking may start up to four weeks 

earlier compared to the present conditions; 

because of the vines’ more rapid development 

at higher altitudes, there will be a shorter time 

gap between harvesting in mountainside sites 

and those in the valleys. Picking Pinot Nero 

and Chardonnay, which are grown at higher 

altitudes, will probably be concentrated in 

a shorter period of time, thIs abbreviating 
the overall length of the harvest for the 
wineries, which will call for adjustments in 

wine producing companies’ management and 

organisation. There will be greater attention 
to the management of water resources, which 

will be subjected to considerable stress.

Growers will also have to face the growing 

presence of diseases: in 2021, vignerons in 

Trentino had to deal with flavescence dorée, 

a vine disease caused by a phytoplasma 

transmitted by a leafhopper originating from 

North America, which has seen a rapid increase 

in its presence in our Province since 2019.  

Climate change requires a joint effort on the 

part of researchers, technicians and producers 

to preserve the qualitative standards of the 

products and the competitiveness of the 

sector as a whole. Ferrari Trento is already 

taking steps in this direction: in order to face 

up to this problem, technological evolution 
and environmental sustainability will be even 
more indissolubly linked.
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Most of the cultivation of wine grapes around 

the world takes place at 300 metres above 

sea level or below, with very few vineyards 

above 500 metres. Trentino represents an 

exception, with vines being traditionally grown 

in mountainside zones, where they can even 

reach altitudes of 850 metres.  One might 

think that the rise in temperatures does not 

have any effect on high-altitude vine-growing, 

but climate change is already obvious to 
the naked eye. Flowering is already a few 
weeks earlier than it was thirty years ago, and 

THE  CHANGE  THAT  WON ’ T  WA I T



23

HEALTHY AND SUSTAINABLE MOUNTAIN VIT ICULTURE 
3. RESPECT FOR THE LAND

Thanks to Giulio Ferrari’s intuition, Trentino 

today has one of the largest vineyard areas in 

Italy for Chardonnay, from which Trentodoc 
wines are produced. These sparkling wines 

originate in vineyards in Trentino lying on 

mountainside slopes, which cover more than 

70% of the region, with marked thermal 

excursions between day and night.

This is where Ferrari Trento’s voyage into 

excellence begins: the grapes, picked by 
hand by the Trentino growers who deliver to 

us the fruit they have harvested, are carefully 
selected by Ferrari�s agronomists, who work 
alongside the grape suppliers throughout 

the year, and are then entrusted to the 
experience of the Company�s oenologists  

who take scrupulous care of all the phases 

of the delicate process of vinification. 

Excellence therefore becomes a reality in 

every stage of the value chain, and every 

bottle expresses the typical Trentino skill 
and �mastery� of healthy, sustainable vine-
growing and the flavour of Italy�s winemaking 
tradition made up of passion, attention to 

detail, quality and security.  

Numerous studies and experimentation in 

the field have confirmed the possibility of 

practicing organic viticulture even in terroirs 

characterised by considerable rainfall, like 

those in mountainous areas. 

In 2009 we began a programme, concluded 

in 2017, which allowed us to obtain organic 

certif ication for all of Gruppo Lunell i �s 
vineyards, thus demonstrating the Company’s 

commitment to place at the centre of 

its agricultural activity the fundamental 

concepts of natural fertility of the soil, and 

respect for the countryside and those who 

work in it. 

FERRARI TRENTO’S VINEYARDS:
ONLY CERTIF IED ORGANIC

ORGANIC

“RESPECT FOR THE 
ENVIRONMENT AND PROTECTION 
FOR THOSE WHO WORK IN THE 

COUNTRYSIDE ARE, FOR 
FERRARI TRENTO, THE GUIDING 

PRINCIPLES WHEN GROWING 
OUTSTANDING GRAPES.”

Cultivating grapes according to organic precepts 

calls for the elimination of synthetic chemical 

fertil izers, insecticides and herbicides, using natural 

antiparasitics and contributing to maintaining the 

fertil ity of the soil . 

Moreover,  every aspect of  organic vit iculture has 

the object ive of  obtaining fruit  of  outstanding 

qual i ty .
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26TH AUGUST 2021: BEGINNING OF THE HARVEST
3. RESPECT FOR THE LAND

Quality and sustainability are elements that 

describe Ferrari Trento, but they are not limited 

to the company itself ; rather, we also share 

them with the 690 grape-growers due to a 

long process of training and education on the 

part of Ferrari Trento’s team of agronomists.

690 GRAPE SUPPLIERS

ALTITUDE OF THE VINEYARDS
BETWEEN 300 AND 750 METERS

2 SELECTED GRAPE VARIETIES:
CHARDONNAY AND PINOT NERO

14,5 MILLION EURO DESTINED FOR THE
PURCHASE OF GRAPES FROM LOCAL GROWERS

THE “VIGNETO FERRARI”, OUR COMMUNAL PROTOCOL

All our direct suppliers and some of our 

indirect ones are required to follow an actual 

Protocol for healthy and sustainable mountain 
viticulture, titled �Il Vigneto Ferrari� and 

certified by CSQA, aimed at creating and 

promoting a new culture of work in the 

vineyards, based on natural elements and 

sustainable methods.

The Protocol deals with all aspects related 

to vineyard management, from the skills 

and training of the growers to biodiversity, 

irrigation, pruning, harvesting, and the safe 

use of plant health products. Over the years, 

these practices have been reviewed and 

redefined with a view to placing ever greater 

attention on the soil that is being cultivated, 

leading Ferrari to ban totally the use of 
herbicides and reduce to a minimum the 
use of chemical fertilizers, favouring instead 

traditional practices and natural fertilizers.

The production of Ferrari’s Trentodoc wines 

is made possible only thanks to this close 
collaboration between the company and the 

grape-growers who take care of their fruit 

by following the “Il Vigneto Ferrari” Protocol, 

applying sustainable agricultural practices  

and safeguarding biodiversity. Our suppliers 

are offered hours of training organised 

by Ferrari Trento, which involve experts, 

researchers, doctors and other professionals 

with wide-ranging skills that are useful for 

viticulture. 

In 2021, the training dedicated to grape 
suppliers took place in a cycle of 8 meetings, 5 

of which were held by external bodies (E. Mach 

Foundation, University of Bolzano, University 

of Perugia, University of Trento, and SATA 

Agronomical Studio) and 3 organised directly 

by Ferrari’s technical department. The subjects 

dealt with by the external bodies were a 

project for biomonitoring the quality of the 

environment, problems linked to flavescence 

dorée, the relationship between quality and 

the environment, types of lines of protection, 

and a meeting devoted to the characteristics 

of Pinot Nero. Ferrari’s technical department, 

on the other hand, went into detail regarding 

the topics of preparing for the harvest and 

management of pruning, as well as organising 

a final encounter to evaluate how the vintage 

had gone. 

Average attendance on the training courses 

was 57%, for a total of 4,654 hours of training 
provided. 

Also, to create an ever closer and collaborative 

rapport with the grape suppliers, five visits 

by Ferrari’s agronomists are programmed 

each year in order to observe the cultivation 

practices applied in the vineyards.

The growers are, therefore, not only suppliers, 

but true custodians of the land who make it 

possible not only to produce excellent wines, 

but to make them using agricultural methods 

that are in balance with nature and capable 

of creating value for the terroir. 
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26TH AUGUST 2021: BEGINNING OF THE HARVEST
3. RESPECT FOR THE LAND

PROTECTING BIODIVERSITY

The organic approach of many of the grape 

growers and applied in Gruppo Lunelli’s own 

vineyards is a strong signal with regard to 

protecting biodiversity. The practices used 

in the Group’s vineyards and contained as 

indications in the Ferrari Protocol aim to 

nourish the soil by enriching it with organic 

substances, utilising compost, working the 

soils to make them more alive, sowing green 

manure in autumn to increase the number of 

melliferous varieties for the bees and other 

pollinating insects. 

In 2015, partly thanks to the application 

of these practices, the vineyards owned 

by Gruppo Lunelli obtained �Biodiversity 
Friend� certification from the World 

Biodiversity Association; this has then been 

renewed each year, confirming the company’s 

commitment to being a custodian of the 

terroir’s environmental integrity. Ferrari 

Trento also contributes to the protection of 

the local fauna, in particular of the black and 

green woodpecker, a species to be found 

in the company’s woods surrounding the 

vineyards, where it preserves and safeguards 

– in collaboration with the forestry personnel 

- the trees containing nesting holes created 

by the woodpeckers.

BIODIVERSITY FRIEND

A voluntary standard recognised worldwide, defined 

by the World Biodiversity Association (WBA) and 

open to all farms with vegetal produce. Its goal is 

to guarantee that the production process does not 

involve a loss of biodiversity, i.e., the disappearance 

of animal and vegetal species that are present in the 

area under consideration, and that the company is 

constantly committed to improving the quality of the 

environment in which it operates. 

In this sense, the farmers are real protectors of 

the zone’s environmental integrity. The quality 

of the environment is evaluated according to the 

biodiversity indices of the soil, water and air, based 

on biomonitoring methods perfected by the Scientific 

Committee of the (non-profit) WBA.
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THE PATH TOWARDS ORGANIC VIT ICULTURE
3. RESPECT FOR THE LAND

For a winery, the grapes represent the 

fundamental material, but for Ferrari Trento 

they are also the means with which to 

demonstrate a culture of sustainability in the 

terroir in which it operates. The grapes that 

are used to produce Ferrari’s Trentodoc wines 

can be divided up between:

Certified organic grapes

Natural grapes, cultivated with the 

application of the organic protocol, but 

not certified

Sustainable grapes, cultivated with limited use 

of plant health products and with a reduced 

impact of chemicals in the vineyard thanks to 

the adoption of good agronomic practices.

Integrated grapes, produced in line with the 

national integrated production regulations 

(SQNPI - Sistema di Qualità Nazionale delle 

Produzioni Integrate), adopted in a stricter 

manner by Trentino and made even more 

restrictive by the Company in order to reduce 

the use of chemical substances to the absolute 

minimum.

BALANCED SOLUTIONS

In 2021 the vines were affected by an epidemic 
of flavescence dorØe, a disease that causes 

various problems for the plants, compromising 

their health.

The spread of this disease made it obligatory 

to implement the defence measures decreed 

by the plant health department of the 

Autonomous Province of Trento. Therefore, 

many vineyards with natural cultivation – 

which follow an organic protocol but are not 

certified – had to conform to what was laid 

down by law and utilise insecticides. 

For this reason, the percentage of natural 

grapes diminished by 9.2% between 2020 

and 2021.  On the other hand, the organic 

grapes, cultivated according to certified 

principles, were not subject to these measures 

and Ferrari thus succeeded in confirming 

its positive trend, with an increase in their 

use from 7.1% in 2015 to 38.4% in 2021. Due 

in part to the phenomenon of flavescence 

dorée and in part to the need to broaden the 

search for fruit to satisfy the demand for our 

sparkling wines, the use of integrated grapes 

increased from 2020 to 2021 by 5.5%. 
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THE PATH TOWARDS ORGANIC VIT ICULTURE
3. RESPECT FOR THE LAND

2021 29 .129 16 .988 14 .414 15 .159 75 .691

ORGANIC
(X100KG)

2015

2016

2017

2018

2019

2020

3 .625

3 .375

17 .919

28.495

25 .818

30 .891

32 .908

39 .596

16 .795

29.937

21 .514

25 .888

12 .628

11 .455

10 .125

13.516

12 .420

13 .191

1 .626

17 .796

9 .832

17.694

16 .945

11 .877

50 .787

72 .222

54 .671

89.642

76 .697

81 .847

NATURAL
(X100KG)

SUSTAINABLE
(X100KG)

INTEGRATED
(X100KG)

TOTAL GRAPES
(X100KG)

GR APE S  B Y  L I N E  O F  P RO T EC T I ON

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%
7,14%

64 ,80%

24 ,86%

3 ,20%

4 ,67%

54 ,83%

15 ,86%

24 ,64%

32 ,78%

30 ,72%

18 ,52%

17 ,98%

31 ,79%

33 ,40%

15 ,08%

19 ,74%

33 ,66%

28 ,05%

16 ,20%

22 ,09%

2015 2016 2017 2018 2019 2020

37 ,74%

31 ,63%

16 ,12%

14 ,51%

2021

38 ,48%

22 ,44%

19 ,04%

20 ,03%

Care for the fruit is directed to the processes 

whereby the grapes are cultivated and treated, 

aiming at continual innovation of systems 
and technology to improve the treatment of 

the vines and reduce waste. 

In 2021 we invested in renewing our fleet 

of sprayers, machines that are used for 

distributing plant protection products. 

Compared to traditional sprayers, which often 

disperse a large part of the products they 

release into the environment, these innovative 

machines intercept and recuperate them, thus 

avoiding scattering them in the surrounding 

countryside.

In the last few years, the company has availed 

itself of certain items of technical equipment 

that fall within the scope of precision 

viticulture, allowing it to identify, analyse 

and manage the variables that exist within a 

vineyard. Also with the goal of optimizing the 

use of its resources, in 2019 Ferrari began a 

collaboration with BlueTentacles. 

This start-up deals with developing solutions 

with IoT technology that allow one to reduce 

irrigation to what is strictly necessary, thus 

diminishing water consumption well as that of 

energy. Also, the use of fertilizers is reduced 

thanks to these systems, because healthy 

vines require smaller amounts of them. 

In 2021 we completed the installation of these 

irrigation control systems: thanks to ICloud 

instruments, it is possible to control the 

irrigation plants remotely, monitoring their 

consumption and interrupting their activity 

if necessary. This allows us to act promptly 

on the soil without having to go in person to 

the location. 

INNOVATION: A VALID ALLY
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3. RESPECT FOR THE LAND

INNOVATION: A VALID ALLY

The company is introducing other technology 

that allows for precision agriculture, like the 

use of drones. Thanks to sensors placed on 

these instruments, it is possible to monitor the 

vigour of the vines’ vegetation, with the aim 

of calibrating any fertilization with greater 

accuracy. 

2021 was also characterised by further 

development in the Land-Air-Water project, 

promoted by the Bio-district of Trento Cultural 

Association, with the contribution of Trento 

City Council and technical support of the 

MUSE Science Museum, which lasts for three 

years. 

This study has the objective of evaluating 

ecological aspects and their consequent 

influence on biodiversity, seeking to relate 

it to the characteristics of the agricultural 

landscape and sustaining innovative 

territorial management, based on mutual 
support between urban and agricultural 
environments. Ferrari Trento has decided to 

take part in order to understand what actions 

it should take to improve the ecological quality 

of its land. 

In 2021, monitoring took place in the vineyards 

of Villa Margon and Camparta: the results of 

this analysis allowed the company to apply 

the actions that emerged from the study and 

so proceed with potentiating the biodiversity 

within the vineyards’ ecosystems. 

Ferrari Trento will take steps to incentivize the 

presence of pollinating insects by reducing 

its use of pesticides, maintaining areas with 

flowers and semi-natural ecosystems at the 

margins of the cultivated areas.

Nesting boxes will also be installed to 

increase the availability of habitats for birds, 

positioning a total of 50 boxes in the places 

that, in the analysis, were indicated as being 

most suitable.

As regards the direct protection of the 

grapes, we have installed - as an experiment 

- protective netting over the leaves, with 

the aim of sheltering the vines from hail 

and thus save the vintage in the vineyard. 

This technique, which is now a conventional 

practice in the cultivation of apple orchards, 

has only recently been introduced in the 

viticultural sector.

So far, the nets have been placed in some of 

our own vineyards and in the vineyards of 

some of our grape suppliers.  

In 2021 we implemented a further innovative 

system, based on Artificial Intelligence, for 

qualitative selection of the grapes: once they 

have arrived at the winery, they are placed 

on a conveyor belt where a system of digital 

video cameras takes a series of images and, 

“THE MOST ADVANCED 
TECHNOLOGIES

IN THE SERVICE OF
THE TERRITORY”

THE 2021 SMAU INNOVATION AWARD

Ferrari Trento was given this prize at 

Smau, the leading event for all businesses 

that want to introduce innovative ideas 

onto the market, for developing an 

Artificial Intelligence project that can 

select the grapes that are delivered to 

the winery. 

This is an online vision system, with digital 

video cameras that gather images from 

a conveyor belt, on which the hoppers 

of grapes that arrive at the winery are 

positioned: these all have a QR code 

that identifies their provenance.

By means of a Deep Learning algorithm, 

the system allows  to pick out in an 

objective manner the presence of defects 

in the grapes and to provide detailed 

information in real time regarding the 

type of problems to be found in  each 

hopper of grapes that is delivered.

thanks to a Deep Learning algorithm, succeeds 

in identifying objectively any defects in the 

grapes, thus improving the selection process. 

Lastly, the possibility of knowing the origin 

of the grapes due to the QR codes on the 

hoppers in which they are collected allows 

us to have a dialogue aimed at constantly 

improving the quality of the fruit.
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4.WHAT LIES BEHIND EXCELLENCE

For Ferrari Trento quality, which originates 
in the vineyard, is perfected in the winery by 

following the regulations for Trentodoc. Here 

each step of the Metodo Classico creates unique 

wines, expressions of Trentino’s mountain 

viticulture and the result of extreme attention to 
detail throughout the entire production cycle.

A production cycle that seeks to be circular 
and aims to increase efficiency in the use of 
resources and reduce environmental impact, 
thanks to the profound knowledge of the 

processes of winemaking that the Ferrari Trento 

team possesses and through the use of the finest 

technological innovations that are available. 

Of central importance for the company is 

the fight against global warming, which is 

continuous from the vineyard to the winery, 

and takes concrete shape in gradually annulling 
greenhouse gas emissions and reducing 
negative impacts by making more efficient 

the management of energy, water resources, 

waste and packaging.

Producing in an environment-friendly way 

has always been fundamental ; that is why, for 

Ferrari Trento, managing the environmental 

impact of its operations is a priority. Climate 

change, which influences - and will have 

an ever greater influence on - methods of 

cultivation, makes it crucial to monitor all the 

phases of production, bearing in mind the risks 

linked to the fragility and scarcity of resources 

and the seriousness of the environmental – 

but also the social and economic - impacts 

of production.  

It is in this context that the objectives outlined in 
the Strategic Sustainability Plan for 2021-2023  

regarding energy and emissions, water, waste 

and packaging insert themselves. Ferrari Trento 

has worked hard every day during the year on 

these, in some cases putting them into effect 

earlier than planned and always going one step 
further to attain ever more ambitious results. 

Always feeling that there is more that can 

be achieved, and aiming for perfection, 

leads Ferrari Trento to invest resources and 

commitment in order to obtain excellent 

results, including in the annulment of its 

environmental impacts. The company is well 

aware of the need to never feel totally satisfied, 

but rather to pay attention to every detail 
that may keep on improving its performance.  

ATTENTION TO DETAIL IN THE WINERY 

An important achievement from which to 
head on even further. 

Being concerned about energy consumption 

and the emissions that companies generate is 

crucial, because the increase in the presence 

CARBON NEUTRAL SPARKLING WINES

of greenhouse gases created by human 

activity is one of the principal causes of global 

warming. Ferrari Trento has therefore deemed 

it fundamental to deal with the management 

of energy and of the emissions caused by its 

production processes. 

It is above all on this matter that Ferrari 

Trento has been committed in 2021, achieving 

the goal of obtaining 100% of its electrical 
energy from certified renewable sources, thus 

eliminating the 8,836 GJ from non-renewable 

sources used in 2020, i.e., 59% of the energy 
it consumes.  

After having paid great attention to the aspect 

of energy consumption, it was only natural 

to act in a serious manner on the emissions 

produced, to the extent that not only were 

the goals achieved that had been set for 2021, 

i.e., implementing solutions aimed at reducing 

scope 1 and 2 emissions, but the objective 

of becoming Carbon Neutral was brought 

forward to 2022. Ferrari Trento therefore 

calculated and subsequently compensated for 

its emissions, obtaining from Climate Partner 

certification of scope 1, 2 and partly 3 Carbon 
Neutrality at a corporate level. 

The road towards Carbon Neutrality began 

as long ago as 2010 with the installation of a 

photovoltaic plant on the roof of the winery 

and with the application of various measures 

to improve energy efficiency, which have 

been implemented over the years. Following 

its choice of purchasing electrical energy 

only from renewable sources, Ferrari Trento 

decided to totally annul the climatic impact of 

its direct emissions, thanks to the acquisition 

of carbon credits.

With the purchase of these credits, the company 

financed a project for the implementation and 
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ATTENTION TO DETAIL IN THE WINERY 
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In 2021, scope 1 emissions – those deriving 

directly from the company’s activities – 

increased by 38% compared to 2020. This 

figure can be explained by the increase in 

consumption by the company fleet of vehicles, 

which was not included in the calculation 

of emissions the previous year, but whose 

significance had also been very low considering 

the embargo on travel during lockdown and 

the postponement of conferences and other 

events. These started up again in 2021, so 

we deemed it right to take account of all the 

transfers made in the company cars.

Scope 2 emissions, deriving from the use of 

electrical energy, diminished on the other 

hand by 99%, thanks to Ferrari’s decision 

to acquire electrical energy only from 
renewable sources ;  the 0.25 tCO2 relates to 

the emissions from the company’s electric 

car. 

Ferrari decided to extend further the boundary 

for calculating its emissions, by including in 2021 

its employees’ travel to and from home, thus 

calculating part of the company’s scope 3, i.e., 

the indirect emissions linked to its value chain. 

Despite the extension of this boundary for 

calculation and the increased volumes of 

production, the company reduced its total 
emissions by 33% between 2020 and 2021.

production of a wind farm in Brazil, which 

will contribute to that country’s sustainable 

development and have a positive effect on 

the environment and the community thanks 

to the production of clean energy.

An important step towards achieving Carbon 

Neutrality was to make the company’s energy 

consumption more efficient.  Despite the fact 

that in 2021 Ferrari Trento saw a rise in its 
consumption by 5.6%, due to the increased 

volumes of production compared to the previous 

year, the company’s environmental impact 

diminished thanks to purchasing electrical 

energy exclusively from renewable sources, as 

the data regarding emissions confirm. 

4.WHAT LIES BEHIND EXCELLENCE
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ATTENTION TO DETAIL IN THE WINERY 

SCOPE  2  EM I S S I ONS
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In the conviction that it is important to 

proceed in its programme to reduce its 

impact linked to energy consumption, 

Ferrari has set itself the objective for 2022 

to implement new systems and operations 

aimed at reducing in an ongoing manner 
the company�s energy impact. To do this, it 

will draw up a consumption plan thanks to 

which it will be possible to analyse on which 

aspects it is most necessary to act. Also, in 

order to expand its reporting boundary yet 

further, in 2022 Ferrari will start to calculate 
all i ts scope 3 emissions, so that it can extend 

the parameter of its actions and understand 

the different impact of the various phases of 

the value chain, as well as to be even more 

transparent regarding the company’s carbon 

footprint. 

For 2021, Ferrari Trento had set itself a goal from an energy point of view: to purchase 
electrical energy exclusively from renewable sources. The company succeeded in achieving 
this objective, practically annulling its scope 2 emissions. 
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LESS IMPACT, MORE RESOURCES  

THERE’S NO WINE WITHOUT WATER

Ferrari Trento pays particular attention to 

managing water resources in an efficient and 
sustainable manner, an essential aspect in the 

fight against climate change.

The company believes it is fundamental to set 

concrete objectives that start from knowing 
the effective impact that every phase of the 

wine’s production process, from cultivation 

in the vineyard to vinification in the winery, 

has on water resources. For this reason, the 

company has committed itself to reducing 
water consumption by the end of 2023 thanks 

to a careful monitoring of all the phases of 

production and the introduction of a plan to 

reduce water consumption. The performances 

in 2021 following careful monitoring of all the 

phases of production. The performances in 

2021 demonstrate the urgency for increasingly 
systematic management of water resources 

and confirm the objectives that have been 

defined for the next two years. 

USE OF WATER IN THE VINEYARDS 

In 2021, the area under vine was enlarged with 

no less than 24 hectares of cuttings, young 

plants that require a lot of water in order 

to develop properly. This led to a significant 

increase in water consumption in the vineyard 

compared to 2020.

Another factor that had an influence on 

consumption is linked to climate change and 

the weather pattern during the year: 2021 was 

a year characterised by extremely irregular 
rainfall, with large amounts in the first part 

of the year and rains that were practically 

absent during the central period, the most 

crucial for the care and irrigation of the vines, 

leading to a greater consumption than in the 

previous year.

Over the course of the years several activities 

have been introduced in the vineyards, such 

as that of the control systems for remote 

precision management of irrigation in some 

of the Group’s vineyards, to which have been 

added, during the last year, certain innovations 

aimed at making the use of water resources 

more efficient. 

Ferrari has introduced new plantings of 
Chardonnay grafted partly on innovative M1 
and M4 rootstocks, developed by Winegraft, 

a company founded by Ferrari Trento 

together with eleven other firms in the wine 

sector to support ongoing research into a 

new generation of rootstocks for vines.

 This type of planting ensures more 

sustainable viticulture, because it calls for 

lesser quantities of water and irrigation. In 

fact, thanks to these, one can consume 30% 
less water.
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USE OF WATER IN OUR HEADQUARTERS  

The activities in the winery call for large 
quantities of water, mainly for washing out 

vats and other equipment and the cleaning 

and sanitisation of tanks, bottles and the 

various areas of the winery.  

The water supply for the activities in our 

headquarters comes 84.3% from a well, while 

the rest of the water (15.7%), used in the 

offices and in the zones devoted to welcoming 

visitors, comes from the local water main.

In 2021 water consumption for the production 
processes increased very significantly 
because of a particularly lengthy harvest,  

which led us to prolong more than usual the 

very intense use of energy that is required 

for processing the grapes in the winery.

The increase in consumption was also 

contributed to a problem with the pool at 

the company’s headquarters, which led to 

considerable leakage of water. 

4.WHAT LIES BEHIND EXCELLENCE
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LESS IMPACT, MORE RESOURCES  

INCREASED RECYCLING

Ferrari Trento believes that only a circular 
economy model can guarantee protection 

for the future of natural resources, of the 

environment, of people, and the generation of 

value. For some time now, the company has 

dedicated itself to finding the best solutions 
for carrying out the transition towards an 

increasingly circular economy, in which a 

reduction of waste goes hand in hand with an 

increase in the possibilities for recuperation 
and recycling. For this reason, the company 

is defining a waste management plan, which 

will allow it, by the end of 2023, to further 
increase the quantity of waste destined for 
recuperation or recycling.

The waste produced by Ferrari is constituted 

99.97% of non-hazardous waste (paper and 

cardboard, plastic, glass, various types of 

packaging, and muds), while the remaining 0.03% 

is hazardous waste that derives mainly from 

accidental dispersal or is linked to maintenance. 

Recognising the importance of reducing the 

waste generated during production, Ferrari 

has been very attentive to this topic and thus 

reduced the quantity of waste produced by 
27.7%  compared to 2020. Also, for the fifth 

year running, it increased the percentage of 
waste destined for recycling: + 7.2% compared 

to the previous year, and +10.8% compared to 

2019. 

Currently, the main type of waste destined for 

disposal consists of sludge, residues from the 

processes in the winery, which are delivered 

to a purifier. During the course of the year, a 

modification was made to the purifier to make 

its biological effect more powerful and improve 

the filtration and dehydration of the sludge: the 
volume of the sludge diminished markedly. 

The next step will be to implement appropriate 

solutions to the treatment of the sludge so 

that it can be recuperated, thus increasing 

the percentage of recuperable waste with a 

view to even greater circularity. A perfect 

example of circular economy within the Group 
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is the recuperation of part of the pomace, a 

subproduct of the processing of the grapes, 

which is reintroduced into a new production 

cycle, that of grappa at the Segnana Distillery. 

4.WHAT LIES BEHIND EXCELLENCE
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THE QUEST FOR MORE SUSTAINABLE PACKAGING

The choice of packaging takes three aspects 

into consideration: the ability to maintain the 

quality of the product over time, the aesthetic 
component and the sustainability of the 
materials and their impact also during use and 

at the end of their lives. When a new product 

– and consequently also new packaging – is 

developed, we seek together with our suppliers 

the best solutions in terms of innovation and 

sustainability, to reduce the environmental 

impact to a minimum whilst respecting the 

fundamental technical requirements for 

offering a safe, high-quality product.

In wine production, the major impact in terms 

of weight among the materials used for 

packaging comes from glass, which at Ferrari 

Trento corresponds to 82.5% of the total. 

Around 70% of the glass used by Ferrari comes 

from recycling processes, and all of the bottles 

are themselves recyclable. 

The second material in terms of weight is 

paper, on which the company is working 

with a view to increase the use of recycled 

or certified raw materials, and improve its 

recyclability. Some of the actions already 

taken regard the gradual elimination of paper 

in favour of communicating online, as in the 

case of this Report, which will be published 

exclusively in a digital format. In 2021, 55% 
of Ferrari Trento’s paper and cardboard was 

recycled or FSC certified, i.e., coming from 

forests managed in a responsible way. For 

2022, Ferrari has as its objective to improve 

the recyclability of its packaging following the 

end of a programme of analysis and evaluation 

of suppliers which was launched this year. 

Because of the difficulties in the provision of 

certain materials, this evaluation is decidedly 

complex and is very much a case of work in 

progress.
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STRENGTH IN PEOPLE 

EMPLOYEES INVOLVED IN THE DIRECTORATE 
AND ADMINISTRATION (+6,1%)

EMLOYEES INVOLVED IN WINE PRODUCTION

Manual workers, viticultural technicians and winemakers

EMPLOYEES INVOLVED IN THE SALES DEPARTMENT

For Italy and exports 

EMPLOYEES INVOLVED IN MARKETING  (+15,4%)

EMPLOYEES INVOLVED IN HOSPITALITY  (+16,7%)

51,7%

13%

21,7%

9,3%

4,3%

In 2021, the company strengthened the team from an organisational point of view inserting 

certain figures in the sales and trade marketing department and resources with managerial 

skills in the legal and debt recovery department. 
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DIVERSITY IS AN ASSET 

Ferrari is committed to creating a working 

environment that offers equal opportunities, 

in which people of every age, gender and 

background can express and see their abilities 

recognised, in a climate of respect and 

collaboration.

The female presence in the company has 

grown progressively from 19 to 35%: a positive 

trend, begun more than 10 years ago, that 

underlines Ferrari’s desire to contribute to 

greater gender equality every year.
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“FERRARI TRENTO IS CREATING EMPLOYMENT AND INCREASING
THE PRESENCE OF WOMEN IN THE COMPANY”
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STRENGTH IN PEOPLE 

I N V E S T M E N T  I N  P E O P L E  I N  2 0 2 1
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Moreover, the company maintained its 

contr ibution of 2,000 Euro on the occasion 

of weddings and 1,500 Euro for the birth 
of a chi ld .   Its attention to families is also 

demonstrated by the two scholarships  

offered by the company to teen-agers  of 

employees who wish to spend the fourth 

year of high school abroad through the 

“Intercultura” programme. 

In 2021, the company�s welfare plan was 
reinforced. 

The company’s welfare system envisages that, 

apart from their remuneration, every employee 

with a permanent contract has available an 

amount (fixed annually) that can be used – 

by means of a special platform – for a large 

number of services, including medical bills, a 

supplementary pension, purchase vouchers 

and numerous other benefits.  In 2021 the 

corporate welfare plan was enlarged, raising 

the sum for each employee to 700 Euro, from 

600 in 2020. 

5.CULTIVATING TALENT  
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OPPORTUNIT IES FOR GROWTH

Creating solid relationships with its workforce 

and offering  opportunities for growth through 

well-structured training activities, in line 

with their jobs and professional development, 

is a key theme for Ferrari Trento. 

Developing skills is fundamental and is a 

responsibility the company shares with its 

employees. 

Ferrari Trento promotes a work environment 

in which all the employees feel personally 

involved in ensuring that they maintain high 

standards of performance and in defining 

their own development and career paths. 

To guarantee the professional development 

of each worker, the company has created 

an educational system that combines the 

employees’ requests for training and the 

company’s needs. In fact, at Ferrari a training 

programme is defined for employees that 

includes obligatory courses and optional 

courses that may be chosen by the individual 

worker - such as, for example, the English 

course – or recommended by the head of 

department for reasons of the worker’s role or 

responsibilities, or suggested by the personnel 

department when it believes specific training 

should be carried out in view of the various 

needs that may arise within the company. 

Once again in 2021, Ferrari’s employees were 

offered the chance to follow a course for 

sommeliers , in order to cultivate a passion 

for wine and its quality. 

In 2021, Ferrari was able to reassume the 

educational activities that had been slowed 

down by the health situation, although the 

company has not yet returned to its pre-

pandemic levels.   
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“AN INCREASE IN THE NUMBER OF HOURS OF TRAINING (+ 455 HOURS)”

“AN INCREASE IN THE NUMBER OF EMPLOYEES  (+23,2%)”
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HIGHLIGHTING TALENT 

At Ferrari Trento, the sharing of objectives 

is considered an important aspect: in 2021 

there was a slight increase in the company’s 

workforce involved in an MBO programme , 

reaching 40.7%, (+ 0.7%); in particular all of 

the directors and 85.7% of the managers 

are involved in a Management by Objectives 

programme which, consequently,  has an 

effect on all the workers. For some years now, 

a meritocratic remuneration system has been 

adopted for all the employees, including the 

manual workers, which in some cases also 

offers annual bonuses related to the goals 

that have been achieved. 

The personal growth and improvement 

programme for each worker is defined every 

year following evaluation of their individual 

performance by the head of department, 

based on the results achieved compared to 

pre-set objectives (both quantitative and 

qualitative). 
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“AN INCREASE IN THE AVERAGE HOURS OF TRAINING PER PERSON, 
THOUGH NOT REACHING PRE-PANDEMIC LEVELS”
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GIVING VALUE TO SECURITY

The health and safety of all the people who 

work at Ferrari are an absolute and fundamental 

priority from an ethical point of view, even 

more than a regulatory one. 

The company has always paid great 

attention in its commitment to spreading and 

consolidating a culture of security among 

its workers, developing an awareness of the 

risks connected with their various activities, 

promoting responsible behaviour by everyone 

who collaborates with the company and 

working to preserve good health, especially 

through preventative measures. 

Ferrari has a Management System for Safety at 

Work based on the UNI INAIL 2001 guidelines, 

adopted voluntarily by the company since 

2014, and reviewed in 2020 with reference 

to the High Level Structure proposed by the 

ISO. 

Besides the general risks relating to the whole 

of the organisation, the company evaluates 

specific risks, linked principally to the 

movement, both manual and mechanised, 

of the raw materials and of the finished 

products, as well as to noise and chemical 

risks. Thanks to clear definition of the annual 

objectives for reducing injuries and thorough 

surveillance any shortfalls in behaviour are 

identified, as are the improvements to be 

adopted.

The set of internal instructions and processes 

that includes a system for gathering warnings 

by personnel of potentially dangerous 

situations and periodical meetings with 

workers’ representatives and trades union 

members within the company allow us to 

highlight any critical problems and apply the 

necessary corrective action. 

The activities of information and training 

aimed at all the personnel are fundamental 

for achieving a high standard of safety and 

obtaining our ambitious objective of “zero 

injuries” .
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In 2021, in compliance with the provisions 

of Italian Law no. 81/2008 (“Single Text on 

Safety at Work”), Ferrari Trento took steps 

to implement and update its hierarchy for 

prevention in line with the size, risks, and 

organisational/structural complexity of the 

workplace. It identified the General Manager of 

the Group as the Occupational Health & Safety 

Officer, who in turn nominated delegates for 

the respective departments.

“HEALTH AND SAFETY TRAINING IS ON THE RISE,
SURPASSING PRE-PANDEMIC LEVELS ”

“AN INCREASE IN THE PERCENTAGE OF TRAINED EMPLOYEES”
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Also, as an example of the importance 

that Ferrari attributes to the health of its 

workforce, the company voluntarily trains all 

the employees in the first aid squad on how 

to use the semi-automatic defibrillator to 

guarantee a rapid response in case of need, 

either for the staff or for visitors. 

The company offers its employees an attractive 

place of work , indispensable especially 

following such a difficult period because 

of the health crisis: a location that reflects 

the intrinsic beauty of Ferrari’s Trentodoc 

sparklers and the attention to quality and 

security that is put into every single bottle.  
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6.FROM OUR ROOTS TO THE FUTURE  

OUR BOND WITH THE TERROIR 

Its links with its terroir represent a major 

element that characterises Ferrari Trento, 

whose quality depends intimately on the 

land in which the grapes are cultivated. 

Considering this the centre of its social 

responsibility as a business is therefore 

right and proper for Ferrari, which commits 

itself every year to promoting Trentino 

and its mountain viticulture. Ferrari Trento 

takes care of the Region that plays host to it 

through its collaboration with the growers, 

the real custodians of the zone, paying great 

attention to biodiversity and promoting 

organic agriculture . With its activity, 

Ferrari contrasts the abandonment of the 

countryside, limits hydrogeological risks and 

maintains the fertility of the soil thanks to 

sustainable cultivation . The reputation of the 

brand contributes to making the area more 

attractive, leading to collateral development 

in the form of wine tourism. To this end, as 

a cornerstone of its communication, Ferrari 

is concentrating on the promotion and 

enhancement of the region of Trentino and 

of the collective trademark “Trentodoc”. This 

aspect is also reflected in the choice of the 

name Ferrari Trento, which therefore focuses 

on where the company has its roots. 

On the strength of this conviction, Ferrari 

is in constant contact with its stakeholders 

to spread the topics of environmental and 

social sustainability beyond the confines of 

the company. For this reason, it belongs to 

the Biodistrict of the Valley of the Lakes and 

the Biodistrict of Trento , which include both 

municipal governments and farms in the region. 

The latter has as its main objective to create a 

network between organic producers and the 

city’s cultural and research organisations, so 

as to construct management of the local area 

that is based on reciprocal support between 

the city and the countryside. 

THE TRENTO BIODISTRICT

Wine tourism is a strategic resource for 

both Italy and Trentino , bringing together 

two important driving forces in the Italian 

economy: wine and tourism.  

According to the “2021 Wine Lover’s Index”, 

which rates the best destinations for wine 

lovers based on various parameters, including 

average wine consumption, production and the 

number of tours offered, Italy is the perfect 

destination and heads the list. In this regard, 

Ferrari Trento was classified in sixty-first 

place among the World’s Best Vineyards . This 

list was drawn up by 600 experts on wine and 

travel, in a perfect combination of the worlds 

of wine and tourism, and ours represents an 

important result for the whole of Trentino. 

Wine and food tourism is in fact an extremely 

significant asset for the community and the 

local area as a whole, because it involves not 

only the actors in the sector but covers the 

zone’s historical, artistic and natural heritage 

as well.  

WINE TOURISM – A RESOURCE FOR THE REGION

“THE VOYAGE THROUGH 
BEAUTY AND EXCELLENCE 

FROM THE WINERY 
OF FERRARI TRENTO UP TO 

VILLA MARGON AND LOCANDA
MARGON, ATTRACTS MANY WINE 

TOURISTS IN TRENTINO”

The Ferrari cellars welcome visitors all the year 

round to find out about the more than one 

hundred years of history of the Ferrari Trentodoc 

wines and allow them to live an experience that 

we hope will be a memorable one.

the secrets of Ferrari Trento with their 

amazement in admiring the frescoes of Villa 

Margon , the sixteenth century hospitality 

centre of Gruppo Lunelli, and the sheer 

pleasure of sampling the dishes of Chef 

Edoardo Fumagalli in the Group’s Michelin-

starred restaurant, Locanda Margon . 

At the beginning of 2021 work was started 

on refurbishing and extending the company 

headquarters, where a new underground 

cellar will be built, along with a polyfunctional 

exhibition space. 

This hub will then be able to welcome up to 

50,000 visitors a year, revealing itself to be 

a great resource for tourism in Trentino; it 

will also host events and conferences. This 

ambitious project, which will call for long-

term investments from Ferrari Trento, is due 

to be completed by the end of 2030.

The visits include a tour of the winery and 

a tutored tasting of the company’s wines. In 

our Voyages through Beauty and Excellence , 

visitors can combine the appeal of discovering 
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OUR BOND WITH THE TERROIR 

Promoting the local area also takes the 

form of conserving the artist ic heritage 

it contains: that is why Ferrari  Trento has 

decided to start work on enhancing and 

carrying out  special maintenance on Villa 

Margon ,  the Renaissance country house 

which, since 1989, has been the off icial 

hospital ity centre of Gruppo Lunell i .

 

The Vil la is part of the Voyage through 

Beauty and Excellence  that Ferrari  Trento 

offers its visitors,  in a real tour of art in al l  its 

interpretations: the art of making sparkl ing 

wines, of architecture, of painting, and of 

f ine cuisine. 

The conservation of this complex, ful l  of 

frescoes and surrounded by vineyards, is 

aimed at paying tr ibute to the elements 

that have forged the history of the local 

area ,  making the property visitable and a 

meeting place for cultural and institutional 

events.

In 2021, maintenance work was in fact carried 

out in all the buildings that make up the complex 

of Villa Margon: the villa, the farm building, 

the chapel, and the 19th century extension. 

The decisions about the most appropriate 

interventions to be applied were taken in 

conjunction with the Department of National 

Cultural Heritage, taking into consideration not 

only aesthetic factors but also the durability 

of the materials and solutions. 

The vi l la has been restored ,  making its 

rooms more salubrious thanks to the 

cleaning work and maintenance on the 

f loor ing;  part of  the bui lding has been 

turned into a k itchen to make service easier 

dur ing events .

Considerable restoration work has been 

carried out on the external frescoes. Also, a 

heating plant and one for dehumidif ication 

have been instal led in the vi l la ,  so as to also 

make it usable in winter. 

Moreover,  the rooms underneath the chapel 

have been cleaned up, f itted for the t ime 

being with various stone elements found 

and col lected during the bui lding work. 

Various kinds of structural work have been 

carried out on the walls and floors . 

Another important operation has been that 

of renovating the roof ti les :  many of those 

on the chapel were broken and had to be 

replaced. These are beaver tai l  t i les that are 

no longer commercial ly avai lable,  which the 

company decided to have made by hand 

by a special ist f irm to maintain the original 

style of the bui lding. 

To perform these operations, around 1 .5 

mil l ion Euro was invested in the three-

year period 2020-2022, with the aim of 

bring back to its original splendour a f ine 

residence that is also of great historical 

value for the whole area of Trentino. 

CONSERVATION OF OUR ARTISTIC HERITAGE:
VILLA MARGON

6.FROM OUR ROOTS TO THE FUTURE  
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The villa also houses a library dedicated 

exclusively to the world of wine ,  created by 

Franco and Marcello Lunelli starting with the 

books that Italo Roncador, one of the great 

names in Trentino’s viticulture, had donated to 

them. There are numerous technical volumes 

OUR BOND WITH THE TERROIR 

from the 19th and early 20th century making 

up this collection, constituting an extremely 

important heritage for this discipline; thanks 

to the setting up of the library in Villa Margon, 

they are now available to anyone who wishes 

to consult them.

6.FROM OUR ROOTS TO THE FUTURE  
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TOGETHER WITH THE COMMUNITY 

Convinced that, besides respecting the region 

in which it operates, it is important to support 

the people who live and work there, Ferrari 

Trento again confirmed in 2021 its commitment 

in the social sphere by giving its backing to 

numerous associations and projects in favour 

of the most vulnerable members of society.  

Beginning in 2021, part of the charitable 

initiatives sustained by the company have 

been financed by the newly constituted 

“Gino Lunelli” Foundation. Gino Lunelli, a 

representative of the second generation and 

for many years at the head of the company 

as its President, has in fact followed up on his 

desire to institute a non-profit organisation 

through which to make his commitment in 

the social sphere even more significant.

For this reason, the sum which the company 

itself destined for donations is markedly lower 

in 2021 compared to 2020, but all the current 

projects continue to be financed by the Lunelli 

family, through the Foundation.

DONAT I ONS
€

295 .000 450 .000

2019 2020

262 .000

2018

152 .000

2021

Among the initiatives supported by the 

company, we draw your attention to our 

continuing collaboration with the Cooperativa 

Sociale Samuele , which organises vocational 

training programmes for people who, for 

various reasons, find themselves in difficulty 

and are not able to gain access directly to the 

labour market. Ferrari Trento works together 

with their Social Agriculture Workshop, part 

of which looks after the vineyards that have 

supplied Ferrari with grapes for several 

years now. Two people who were trained in 

viticulture by Samuele and who demonstrated 

that they were ready for the world of work 

now form part of Ferrari’s workforce.

Among the main organisations to which 

Ferrari Trento makes a sizeable contribution 

there is Lar da Esperança Elda Lunelli (see 

the box), a centre looking after children in 

Mozambique, and a project in support of 

the Karen populations promoted by the 

association Sale della Terra Onlus, which is 

involved in educational and social activities 

in Thailand.

Ferrari Trento also sustains many local 

associations, such as the “La Sfera” social 

cooperative , devoted to inserting people with 

psychological, physical or social handicaps 

into the world of work, and the “Dalla Viva 

Voce” association, which helps and sustains 

ex-prisoners promoting their autonomy and 

personal growth so that they can be reinserted 

in civil society and avoid returning to criminal 

ways.

For some years now the company has also 

collaborated with the social services of the 

Municipality of Trento and other structures 

providing shelter, for the insertion in the 

world of agricultural work of people who are 

in difficulty or who arrived via humanitarian 

corridors.

Our ten-year collaboration with ADMO – the 

Association of Bone Marrow Donors - also 

continued in 2021. Moreover, we financed a 

scholarship for RCS Academy, which will be 

awarded in 2022. 

Ferrari Trento took part in certain initiatives 

in the field of research, promoted by the 

Fondazione Vialli e Mauro in favour of 

studies on ALS and the Fondazione IEO-

MONZINO, which promotes oncological and 

cardiovascular research. 

There were also numerous initiatives to help 

children and young people, including our 

participation as a partner in the fundraising 

event in support of the activities of the 

Fondazione Laureus Sport for Good Italia , 

an association that is devoted to creating 

sports projects for young people who are 

fragile from a financial and social point of 

view. Laureus operates in the conviction that 

sport is a means to teach young people to 

play as a team, to respect rules and learn to 

face the challenges that life will place before 

them. Also in the sphere of sports, we draw 

your attention to our participation in the 

charity event WEmbrace sport, organised by 

the Art4sport association, created thanks to 

Bebe Vio and her family, which sees sport as 

the right means for integrating children with 

amputated limbs in society. 

In December 2021 Ferrari Trento also 

promoted a charity auction on the F1® 

Authentics platform with some Jeroboam 

bottles signed by the drivers in five different 

Formula 1 Grands Prix in favour of Keep 

Fighting ,  the Foundation l inked to Michael 

Schumacher.

6.FROM OUR ROOTS TO THE FUTURE  
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TOGETHER WITH THE COMMUNITY 

ORGANISATIONS SUPPORTED IN 2021 BY FERRARI TRENTO:

COOPERATIVA SOCIALE SAMUELE
It creates projects for social integration through vocational 

training for people in difficulty who are not able to have 

access directly to the labour market

WORLD BIODIVERSITY ONLUS
It promotes research and educational activities for safeguarding 

biodiversity

SALE DELLA TERRA ONLUS
It deals with launching micro projects and carrying out 

dissemination of information regarding various situations that 

happen around the world 

ASS. AMICI TRENTINI ONLUS
It supports children and families in difficulty, through projects 

for international cooperation and charitable initiatives

APIBIMI ONLUS
It carries out international cooperation projects in the field of 

education, designed to support children in Africa, Asia and 

Latin America

FONDAZIONE SPECCHIO D’ITALIA
ONLUS

It was created to respond to the social problems amplified by the 

Covid-19 pandemic, through intervention aimed at preventing 

children from dropping out of school and suffering social distress

SAN GIUSEPPE IMPRENDITORE
An association for social advancement which, thanks to the 

business skills of its volunteers, helps businessmen, craftsmen, 

trades people and other workers who are in difficulty

FONDAZIONE LAUREUS SPORT
FOR GOOD ITALIA ONLUS

An association that works to create sports projects for young 

people in conditions of financial and social fragility

LA SFERA SCS ONLUS
It deals with reinserting people with psychological, physical 

or social problems into the world of work 

ASS. DALLA VIVA VOCE APS
It works to help and support former prisoners who are in 

difficulty, assisting them to become autonomous through 

educational activities 

CON.SOLIDA SOCIETÀ COOPERATIVA
A consortium of cooperative societies that offers various kinds 

of services (educational, recreational, of assistance) to create job 

opportunities for people who are handicapped in some way

SAVE THE CHILDREN ITALIA
It creates activities and projects for children who live in 

developing countries or are in a state of emergency 

ROBERT F. KENNEDY FOUNDATION
OF ITALY

An association that is active in promoting education regarding 

human rights, social justice, solidarity and sustainability

FONDAZIONE UMBERTO VERONESI
It promotes outstanding scientific research and projects for 

preventative medicine, health education and the dissemination 

of science

FONDAZIONE VIALLI E MAURO PER 
LA RICERCA E LO SPORT ONLUS

It works with the objective of supporting the prevention and 

cure of cancer and financing top-quality research on ALS

ANDREA BOCELLI FOUNDATION
It supports national and international projects for helping 

people in difficulty because of illness or conditions of poverty 

and social exclusion 

FONDAZIONE COMETA
A system of activities offering shelter, support, education 

and vocational training for children of all ages in difficult 

situations

DYNAMO CAMP ONLUS
It sustains young children and adolescents affected by chronic 

illnesses or in post-hospitalisation through the development 

of Recreational Therapy programmes

ART4SPORT ONLUS
It helps children with amputated limbs to integrate into society 

through sports

FONDAZIONE BAMBI.NI INSIEME
It operates throughout Italy with the goal of helping children 

in difficulty, sustaining them so that they can smile once again 

even when times are tough

COMITATO MARIA LETIZIA VERGA
The association works to improve the overall quality of life 

of children of all ages affected by leukaemia and promotes 

research

FONDAZIONE FRANCESCA RAVA
It supports children of all ages in conditions of distress and 

women who are in difficulty

AMICI DI URI ONLUS
It supports research through fundraising and donations 

FONDAZIONE MAKE A WISH
A non-profit organisation that grants the wishes of children 

of all ages who are affected with serious illnesses

FONDAZIONE IEO – MONZINO
It promotes oncological and cardiovascular research

LAR DA ESPERANCA ELDA LUNELLI
A benchmark for sheltering and taking care of children in 

situations of poverty and distress in Mozambique

6.FROM OUR ROOTS TO THE FUTURE  
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TOGETHER WITH THE COMMUNITY 

The Lunelli family supports at Pemba, 

in the north of Mozambique , the Lar da 

Esperança “Elda Lunelli”, a centre which 

for 20 years has been a point of reference 

for sheltering and looking after children 

in situations of poverty and distress.

The Lunelli family’s attention to – and 

friendship with – Mozambique began 

many years ago with Monsignore 

Bernardo Felipe Governo, who was able 

to study, in the 1960s, at the Seminary 

in Trento thanks to the support of the 

Lunelli family. In 1997 Laura Pierino, 

after several years as a voluntary 

missionary in Mozambique, founded the 

Lar da Esperança “Elda Lunelli”, with 47 

children aged between 3 and 12 years 

of age. The principal objective of the 

LAR DA ESPERANÇA ELDA LUNELLI

establishment is to provide shelter for 

and integrate the meninos de rua, giving 

them the possibility of having a more 

humane upbringing, education, medical 

assistance and professional training, as 

well as participating in cultural activities 

and sports. 

On average, the Lar da Esperança “Elda 

Lunelli” looks after some 120 children, of 

whom 40 are residential, and employs 

23 people, including educators, cooks 

and guardians. In 2021 the normal 

functioning of the Centre was hindered 

by the terrorist attacks that affected the 

North of Mozambique. The Lar was a safe 

refuge for a lot of children fleeing from 

these attacks, who were often separated 

from their families. 

CENTRO DI SOLIDARIETÀ
COMPAGNIA DELLE OPERE

It operates with the objective of integrating people in difficult 

conditions into the world of work through training programmes 

SAN PATRIGNANO
A community for rehabilitation from drug addiction that 

assists people through training activities

CESVI
It deals with protecting human rights so as to ensure the 

wellbeing of the vulnerable populations in which it works 

FONDAZIONE ANT 
Active in health and social care at home for people with 

tumours and their families

VIS – VOLONTARIATO
INTERNAZIONALE PER LO SVILUPPO

It promotes activities to raise awareness, educate and train 

for growth and global citizenship 

KEEP FIGHTING
A foundation linked to Michael Schumacher, which promotes 

charitable projects

RESPONSIBLE DRINKING
OUR NEW GROUP POLICY

With the aim of putting down on paper its 

commitment in contributing towards an 

informed approach to consuming alcoholic 

drinks, in 2021 Ferrari Trento underwrote 

the Group’s policy on Drinking Responsibly .

Its goal is to ensure that consumers enjoy 

these products in a moderate fashion, without 

putting anyone’s health and wellbeing at 

risk. 

With this policy, Gruppo Lunell i  has chosen 

to promote a transparent and correct 

mode of communication that encourages 

responsible consumption of its products 

which, instead, are part of a culture that 

sees food and fine drinks as emblematic of 

occasions for conviviality and celebration. 

Also with a view to encouraging responsible 

drinking and moderate consumption of 

alcoholic products, especially among the 

young, Ferrari Trento launched in 2021, with 

the support of two consultants of proven 

experience, the project “Io non me la bevo”, 

tried out for the first time in two schools 

during the 2021-2022 academic year. 
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A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY

Ferrari Trento’s second Sustainability Report 

has been drafted taking as a reference the 

guidelines of the Global Reporting Initiative 

(GRI), the standard most widely used around 

the world for sustainability reporting. With this 

document, Ferrari is seeking to demonstrate 

and highlight its commitment to a sustainable 

approach to business, measuring and 

reporting on its performance and illustrating 

the objectives it has already achieved as well 

as its goals for the future.

The present Report refers to the period between 

the 1st January 2021 and 31st December 2021 

and the data shown generally reveal trends 

in the three-year period 2019-2021. 

The document’s reporting perimeter is that 

of the company “Ferrari F.lli Lunelli S.p.A.”.

In accordance with the GRI standard, the 

topics dealt with in the Sustainability Report 

derive from a materiality analysis realised by 

interviewing both people within the company 

and external stakeholders. 

The results of this analysis are presented by means 

of a materiality matrix; in 2021, the materiality 

matrix was reviewed in order to connect the 

material themes we identified more closely with 

the company’s 4 pillars of sustainability: talent, 

the land, excellence and our roots. 

The Sustainability Report 2021 has not been 

subjected to any external audit. For any 

further information regarding this document, 

you are invited to write to the following address: 

sustainability@gruppolunelli.it.

CALCULATION METHODOLOGIES

The frequency index for injuries corresponds to the ratio between the total number 

of injuries and hours of work, multiplied by 1,000,000. The seriousness index is 

calculated by dividing the days lost as a result of injury by the total hours worked, 

multiplied by 1,000. In accordance with the GRI standard, injuries while travelling 

were not considered, as they occurred outside the hours and place of work.

The emissions shown in the report were calculated using the following methodologies:

Scope 1 > the conversion factors used for calculating emissions refer to the document 

“UK Government Conversion Factors for greenhouse gas (GHG) reporting”, updated to 

2021. For the years 2019 and 2020 the heating generated by the boiler was included 

INJURIES

EMISSIONS

In calculating water consumption, we considered the water used in the vineyards 

owned by Tenute Lunelli, the company that belongs to Gruppo Lunelli where grapes 

are cultivated that are destined for the production of Ferrari’s Trentodoc wines.

To calculate the consumption of water for irrigation, for 2021 we used the official 

data supplied by the Consortia of the Province of Trento for Irrigation and Land 

Improvement. In order to obtain comparable data and consider all the plots owned 

by Tenute Lunelli destined for the production of Ferrari Trentodoc, to calculate 

water consumption in 2020 estimates were used regarding certain plots, calculated 

working backwards starting from the official figures provided by the Consortia for 

2021. 

WATER

in the calculation, whereas for 2021 the perimeter has been enlarged to include leaks 

from the cooling system and the company fleet.

Scope 2 > the emissions relating to the use of electrical energy from non-renewable sources 

have been calculated on the basis of the criteria provided by the International Energy 

Agency for the years 2019 and 2020 (revised on 11th September 2019), while the emissions 

relating to the use of electrical energy from renewable sources are to be considered of 

zero value. In 2021 the perimeter was enlarged to include the electric car in the company 

fleet, whose emissions were calculated following the indications in the GHG Protocol. 

Scope 3 > in 2021 the reporting also included upstream emissions linked to the company 

fleet, electricity and heating, as well as travel for work and employees’ commuting, 

calculated by estimating the distance travelled between the workers’ places of origin 

and the company, multiplied by the days they worked in the office and the means of 

transport used. The emissions were calculated following the indications in the GHG 

Protocol. In 2021 the emissions were corroborated by a third party.

For 2021, the percentage of recycled packaging was calculated by making an estimate 

based on the product information provided by a relevant proportion of Ferrari F.lli 

Lunelli S.p.A.’s suppliers.  

PACKAGING
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A NOTE ON METHODOLOGY

GRI INDEX

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTES

PROF I L E  O F  T H E  ORGAN I S AT I ON

GRI STANDARD

GRI 102:  GENERAL DISCLOSURES

102  -  1

102  -  2

102  -  3

102  -  4

102  -  5

102  -  6

102  -  7

102  -  8

102  -  9

102  -  10

102  -  11

102  -  12

102  -  13

NAME OF ORGANIZATION

ACTIVITIES, BRANDS, PRODUCTS AND SERVICES

LOCATION OF HEADQUARTERS

LOCATION OF OPERATIONS

OWNERSHIP AND LEGAL FORM

MARKETS SERVED

SCALE OF THE ORGANISATION

INFORMATION ON EMPLOYEES AND OTHER WORKERS

SUPPLY CHAIN

SIGNIFICANT CHANGES IN THE ORGANISATION
AND ITS SUPPLY CHAIN

PRECAUTIONARY PRINCIPLE

EXTERNAL INITIATIVES

MEMBERSHIP OF ASSOCIATIONS

LETTER

2021, A RECORD YEAR;
EXCELLENCE FROM THE LAND TO THE TABLE

THE ITALIAN ART OF LIVING

GOVERNANCE AND ORGANISATION 

2021, A RECORD YEAR 

GOVERNANCE AND ORGANISATION;
THE ECONOMIC VALUE WE CREATE IS DISTRIBUTED                  

STRENGTH IN PEOPLE 

CUSTODIANS OF THE LAND;
THE QUEST FOR MORE SUSTAINABLE PACKAGING

CUSTODIANS OF THE LAND;
THE QUEST FOR MORE SUSTAINABLE PACKAGING

PILLARS OF SUSTAINABILITY; 
PRIORITIES

TOGETHER WITH THE COMMUNITY;
RESPONSIBLE DRINKING

THE ITALIAN ART OF LIVING

TOGETHER WITH THE COMMUNITY;
INNOVATION, A VALUABLE ALLY
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GRI INDEX

S T RA T EG Y

GRI 102:  GENERAL DISCLOSURES

102  -  14

102  -  16

102  -  18

102  -  20

102  -  22

102  -  23

102  -  29

102  -  35

102  -  40

102  -  41

102  -  42

102  -  43

102  -  44

STATEMENT FROM A SENIOR DECISION-MAKER

VALUES, PRINCIPLES, STANDARDS AND NORMS OF BEHAVIOUR

GOVERNANCE STRUCTURE

EXECUTIVE-LEVEL RESPONSIBILITY FOR ECONOMIC,
SOCIAL, AND ENVIRONMENTAL TOPICS

COMPOSITION OF THE HIGHEST GOVERNANCE
BODY AND ITS COMMITTEES

CHAIR OF THE HIGHEST GOVERNANCE BODY

IDENTIFYING AND MANAGING ECONOMIC, 
ENVIRONMENTAL AND SOCIAL IMPACTS

REMUNERATION POLICIES

LIST OF STAKEHOLDER GROUPS

COLLECTIVE BARGAINING AGREEMENTS

IDENTIFYING AND SELECTING STAKEHOLDERS

APPROACH TO STAKEHOLDER ENGAGEMENT

KEY TOPICS AND CONCERNS RAISED

LETTER

THE QUEST FOR EXCELLENCE;
GOVERNANCE AND ORGANISATION 

GOVERNANCE AND ORGANISATION 

GOVERNANCE AND ORGANISATION 

GOVERNANCE AND ORGANISATION 

THE STRATEGIC SUSTAINABILITY PLAN

OPPORTUNITIES FOR GROWTH

PILLARS OF SUSTAINABILITY

NOT MERE CONTRACTS, BUT CLOSE TO PEOPLE

PILLARS OF SUSTAINABILITY

PILLARS OF SUSTAINABILITY;
PRIORITIES 

GOVERNANCE AND ORGANISATION 

PILLARS OF SUSTAINABILITY; 
PRIORITIES 

E T H I C S  AND  I N T EGR I T Y

GO V ERNANCE

S T AK EHOLDER

ENGAGEMEN T

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTESGRI STANDARD
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GRI INDEX

GRI 102:  GENERAL DISCLOSURES

102  -  45

102  -  46

102  -  47

101  -  48

102  -  49

102  -  50

102  -  51

102  -  52

102  -  53

102  -  54

102  -  55

102  -  56

ENTITIES INCLUDED IN THE CONSOLIDATED FINANCIAL STATEMENTS

DEFINING REPORT CONTENT AND TOPIC BOUNDARIES

LIST OF MATERIAL TOPICS

RESTATEMENTS OF INFORMATION

CHANGES IN REPORTING

REPORTING PERIOD

DATE OF THE MOST RECENT REPORT

REPORTING CYCLE

CONTACT POINT FOR QUESTIONS
REGARDING THE REPORT

DECLARATION OF REPORTING IN ACCORDANCE 
WITH THE GRI STANDARDS

GRI CONTENT INDEX

EXTERNAL ASSURANCE 

A NOTE ON METHODOLOGY;
GOVERNANCE AND ORGANISATION 

A NOTE ON METHODOLOGY; LISTENING TO THE STAKEHOLDERS
FOR A MORE SUSTAINABLE FUTURE

LISTENING TO THE STAKEHOLDERS FOR A MORE SUSTAINABLE FUTURE

A NOTE ON METHODOLOGY 
NOT APPLICABLE

A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY

GRI CONTENT INDEX

A NOTE ON METHODOLOGY

A NOTE ON METHODOLOGY 
NOT APPLICABLE

REPOR T I NG  PR AC T I C E

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTESGRI STANDARD

A NOTE ON METHODOLOGY
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GRI INDEX

GRI 300: ENVIRONMENTAL

GRI 200: ECONOMIC 

201  -  1

204  -  1

301  -  1

301  -  2

302  -  1

303  -  3

303  -  4

303  -  5

304  -  2

304  -  3

305  -  1

DIRECT ECONOMIC VALUE GENERATED
AND DISTRIBUTED

PROPORTION OF SPENDING WITH LOCAL SUPPLIERS

MATERIALS USED BY WEIGHT OR VOLUME

RECYCLED MATERIALS USED

ENERGY CONSUMPTION WITHIN THE ORGANISATION

WATER WITHDRAWAL

WATER DISCHARGE

WATER CONSUMPTION

SIGNIFICANT IMPACTS OF ACTIVITIES,
PRODUCTS AND SERVICES ON BIODIVERSITY

HABITATS PROTECTED OR RESTORED

DIRECT GHG EMISSIONS

THE ECONOMIC VALUE WE CREATE IS DISTRIBUTED 

26TH AUGUST 2021: THE HARVEST BEGINS 

OVERCOMING OBSTACLES; 
THE QUEST FOR MORE SUSTAINABLE PACKAGING

THE QUEST FOR MORE SUSTAINABLE PACKAGING

CARBON NEUTRAL SPARKLING WINES

WITHOUT WATER THERE’S NO WINE

WITHOUT WATER THERE’S NO WINE

WITHOUT WATER THERE’S NO WINE

VINEYARDS: ONLY CERTIFIED ORGANIC; PROTECTING BIODIVERSITY

VINEYARDS: ONLY CERTIFIED ORGANIC; PROTECTING BIODIVERSITY

CARBON NEUTRAL SPARKLING WINES

GR I  202 :  E CONOM I C  

P ER FORMANCE

GR I  204 :  P ROCUREMEN T

PR AC T I C E S   

G R I  301 :  MAT ER I A L S

GR I  302 :  E N ERG Y

GR I  303 :  WAT ER  AND

E F F L U EN T S

GR I  304 :  B I OD I V E RS I T Y

GR I  305 :  EM I S S I ONS

305  -  2 INDIRECT GHG EMISSIONS FROM ENERGY CONSUMPTION CARBON NEUTRAL SPARKLING WINES

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTESGRI STANDARD

A NOTE ON METHODOLOGY
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GRI INDEX

GRI 400: SOCIAL

GRI 300: ENVIRONMENTAL

305  -  3

306  -  1

306  -  2

306  -  3

306  -  4

306  -  5

401  -  1

401  -  2

403  -  1

403  -  5

403  -  6

OTHER INDIRECT GHG EMISSIONS

WASTE GENERATION AND SIGNIFICANT 
WASTE-RELATED IMPACTS

MANAGEMENT OF SIGNIFICANT WASTE-RELATED IMPACTS

WASTE GENERATED 

WASTE NOT DESTINED FOR DISPOSAL

WASTE DIRECTED TO DISPOSAL

HIRING NEW EMPLOYEES AND EMPLOYEE TURNOVER

BENEFITS PROVIDED TO FULL-TIME EMPLOYEES 

MANAGEMENT SYSTEM FOR OCCUPATIONAL 
HEALTH AND SAFETY

WORKER TRAINING ON OCCUPATIONAL
HEALTH AND SAFETY

PROMOTION OF WORKERS' HEALTH

INCREASING RECYCLING

INCREASING RECYCLING

INCREASING RECYCLING

INCREASING RECYCLING

INCREASING RECYCLING

DIVERSITY IS AN ASSET 

NOT MERE CONTRACTS, BUT CLOSE TO PEOPLE

GIVING VALUE TO SECURITY 

GIVING VALUE TO SECURITY 

CARBON NEUTRAL SPARKLING WINESGR I  305 :  EM I S S I ONS

GR I  306 :  WA S T E

GR I  401 :  EMP LO Y MEN T

GR I  403 :  OCCUPAT I ONA L

HE A LT H  AND  S A F E T Y

403  -  9

GIVING VALUE TO SECURITY 

GIVING VALUE TO SECURITY WORK-RELATED INJURIES

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTESGRI STANDARD

A NOTE ON METHODOLOGY
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GRI INDEX

GRI 400: SOCIAL

404  -  1

404  -  3

405  -  1

413  -  1

AVERAGE HOURS OF TRAINING PER YEAR PER EMPLOYEE

PERCENTAGE OF EMPLOYEES RECEIVING REGULAR PERFORMANCE 
AND CAREER DEVELOPMENT REVIEWS

DIVERSITY OF GOVERNANCE BODIES AND EMPLOYEES

OPERATIONS WITH LOCAL COMMUNITY INVOLVEMENT,
IMPACT ASSESSMENTS, AND 
DEVELOPMENT PROGRAMMES

HIGHLIGHTING TALENT 

STRENGTH IN PEOPLE; 
DIVERSITY IS AN ASSET

A RAPPORT WITH THE TERROIR;
TOGETHER WITH THE COMMUNITY

HIGHLIGHTING TALENT 

GR I  404 :  T R A I N I NG

&  EDUCA T I ON

GR I  4134 :  L OCA L  COMMUN I T I E S

GR I  405 :  D I V E RS I T Y

&  EQUA L  OPPOR T UN I T Y

GRI DISCLOSURE
CODE DESCRIP T ION REFERENCES IN THE REPOR T

NOTESGRI STANDARD

A NOTE ON METHODOLOGY
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